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WELCOME ABOARD! 

Here’s to a wonderful holiday season! 

I would like to extend my warmest 
wishes of Merry Christmas and a 
Happy New Year. As we prepare to 
welcome 2024, it’s with great pleasure 
that we welcome you on board with a 
renewed zeal and the warm hospitality 
we are known for. Every year leaves its 
own special mark and 2023 has been 
one of the most successful periods in our history. 

In October, we took delivery of our 10th Boeing B777-200F 
freighter, a popular twin-engine commercial cargo aircraft that can 
carry payloads of more than 100 tonnes. Recently, we have added 
new entry points to our vast global network. We have started 
flights to Bangui in the Central African Republic, London Gatwick 
and to Spanish capital Madrid. Casablanca in Morocco also joins 
our ever-expanding freighter destinations in December. 

Also in October, we inaugurated Terminal 1 at Bole Airport 
after a major renovation and expansion. Terminal 1 is dedicated to 
domestic passengers. The upgrade has introduced modern facilities 
to enhance the comfort of our valued passengers and is spacious 
to cope with the growing number of people who travel. 

Committed to training African youth in the aviation sector, the 
Ethiopian Aviation University (EAU) received a Flight Training 
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Device of the Boeing B737MAX aircraft in October. Together with 
our state-of-the-art B737MAX Full Flight Simulator, the MPS 
B737 MAX FTD-1 simulator will help us train cadets in the Multi- 
crew Pilot License (MPL) programme effectively and efficiently. 

We welcome December with great excitement as we are also 
inaugurating our dedicated e-commerce facility, which has state- 
of-the-art elevating transfer vehicles and sorting machines. Having 
a capacity of handling 150,000 tonnes yearly, it is dedicated to 
mail, courier and e-commerce goods and establishes Ethiopian 
Airline’s commitment to be the gateway for e-commerce in 
Africa and beyond, offering a door-to-door delivery services in 
partnership with industry leaders. As a true pan-African airline, 
the facility will enhance Ethiopian capacity to support the African 
Continental Free Trade Area (AfCFTA) initiative. Ethiopian 
continues to follow its 15-year strategic plan, Vision 2035, that is 
set to take its business to even greater heights. We are strategically 
fit to continue our growth phase in the coming years as well. 

With the vibrant Ethiopian spirit, we are getting ready to 
welcome 2024 and be your airline of choice for holiday and 
business travels. You can rely on our vast network to reach your 
ideal holiday destination. We are already looking forward to taking 
you there in comfort. Have an enjoyable flight! 


Mesfin Tasew 
Group Chief Executive Officer, Ethiopian Airlines 
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Group TIA, companies provide an all- them to operate successfully by means TIAFRICA FINANCES SAS, offers: 
inclusive management service, catering of minimizing their liabilities and risks. e Accounting 

to all the needs required by companies Group TIA consists of a diverse team of e Tax and Auditing 

operating in the Democratic Republic motivated professionals, willing to go the e Financial Reporting 

of Congo. Based in Lubumbashi, the extra mile for their clients. 

company offers a range of financial, tax, TIAWORKFORCES SAS offers: 
HR and legal services, the objective and TIAFRICA SAS, offers: e Human Resource Management 
main purpose being the preservation e Corporate Compliance e Interim — Placement — Recruitment 
of its clients' rights, protection of their e Legal Assistance e Payroll 

legal business interests and assisting e Project Management and support e Visa and work permits 
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Design 
for life 


From 13-19 November, 10,000 
guests will gather at event spaces 
around Addis Ababa to be wowed 
by Ethiopia’s most exciting ideas. 
They're guests of Design Week 
Addis Ababa, the biggest event in 
the country’s creative calendar, 
which showcases the work of 
architects, designers and graphic 
artists. Set up in 2015, it now 
attracts designers from around the 
country. “I wanted to demonstrate 
that we have a wealth of in-house 
ability and do not have to go far 
and wide for high-quality creative 
talent,” says founder Metasebia 
Yoseph. Here are some highlights 
for this year’s edition. Keep an eye 
on the event website for venue 


details. designweekaa.com 
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DWAA's Sunday Market 
offers visitors the 
chance to browse the 
inaugural collection 
from this label, which 
produces fashion, 
lifestyle and homewares 
being shown in 
collaboration with 
emerging African 
designers. 

19 November. 


DINK TV 
PRESENTS: THE 
CREATORS 
BRYNCH 


Breakout media 


company D!NK is taking 
its popular networking 


brunch up an extra 
notch this year, with 


panel talks, giveaways 


and activities for a 
guest list of the most 


influential designers and 


creatives in Addis. 
18 November. 


TSEDAaL POTS 


Feben Elias’ pottery is 
inspired by nature and 
traditional forms from 
Ethiopian history. She's 
supported by Habesha 
Pottery, awomen's art 
collective — browse her 
work at the Sunday 
Market. 

19 November. 


FUTURE 
PRODUCTS & 
INTERIORS 
Preview cutting-edge 
architecture from 
Ethiopia's most 
innovative firms. 

Ahaa Architects will 
showcase its award- 
winning projects via an 
immersive VR tour, 
while Dosho Designs 
unveils a Duka stool 
made from recycled 
plastic bottles. 

17 November. 


INFINIK 


PRESENTS: LOVE, 
T@CH & 


RaInBows 


A phone favourite 
among gamers and 
influencers, Infinix 
launches in Ethiopia 
with an extravagant 
party featuring selfie 
art installations, 
interactive AR filters, 
VR tours, game stations 
and giveaways. 

16 November. 
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What do you get when you take 
15 years’ experience in the 
travel industry and use it to 
create leather products? In 
Addis Ababa, the result is Ker 
Ezhi — a label that handcrafts 
luxury leather bags and sells 
them in four Addis locations, 
plus a branch in Alexandria, 
USA and exporting worldwide. 
Founder Zelalem Merawi began 
his career as CEO of the Tour 
and Travel Company in 2005, 
but in 2017 decided to focus on 
promoting artisanal Ethiopian 
craftsmanship. “I said to myself, 
Ethiopia is number one in cattle 
population and has the best 
quality sheep skin in the world, 
but why are our products lower 
quality than others?” says 
Merawi. Rest assured that that 
problem has been fixed. Browse 
the gleaming, camel- or 
chocolate-coloured handbags 
or backpacks and find out for 
yourself. kerezhiethiopia.com 
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After 
a style 


Fashion professionals from 
across the globe meet this 
November at the Skylight 
Hotel in Addis Ababa 
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IT’S ONLY FITTING for Africa’s biggest 
fashion industry event to take place at 

the continent’s largest hotel. From 3-6 
November, fashionistas will come together 
at the Skylight Hotel in Addis Ababa for 
Sourcing and Fashion Week (ASFW) 

to create partnerships with Africa’s 
design, textile and leather industries 

— shaping the future of fashion and 
celebrating sustainability. 

“This year is going to be the ninth 
edition,” says founder and CEO of Trade 
and Fairs Group, Skander Negasi. “The 
event consists of about 300 exhibitors and 
will have about 6,000 attendees, coming 
from 50 countries in Europe and the USA. 
The point of the event is for them to 
collaborate with African designers.” 

Here, Negasi gives us a sneak preview 
into what to look out for this year... 


IMASSIVE GLOBAL BRANDS 


At ASFW, manufacturers that supply 
European companies like Hugo Boss, 
Benetton and Zara rub shoulders with US 
representatives from Walmart, JCPenney 
and Tommy Hilfiger. “We accelerate 
business for African designers,” says 
Negasi. “In the past their work was copied 
by high fashion brands in the West. Now 
that we are supporting African designers 
and helping them with their intellectual 
property, those big brands are beginning 
to collaborate with them instead.” 


INETWORKING 
Collaborations are created by segments 
like networking platforms Walk for 


Business and B2B matchmaking sessions, 
where trade buyers, wholesalers and 


Hanubet 
Boutique selling stylish 
clothes and homeware 
created in collaboration 

with LA designers. 
@hanu_bet 


Little Gabies 
Cotton baby blankets 
and cosy sheepskin 
booties for trendy 
babies. 
@littlegabies 


Tibeb Leather Works 
Fine leather handbags, 
passport holders, wallets 
and backpacks from an 
architect duo. 
@tibeb_leather_works 


suppliers can connect. “We have special 
fashion designer areas, fashion shows in 
the evening and secret buyers meetings in 
the morning over breakfast,” says Negasi. 
“Tt’s a beautiful atmosphere.” 


LEADERSHIP 

ASFW gives insight into emerging trends 
and best practises in fashion, with 
industry experts, fashion influencer and 
government officials shedding light on 
latest market trends, sustainable practices 


and strategies for fostering innovation. 


SUSTAINABILITY TO THE FORE 


“It’s becoming trendy to work with 
sustainability ideas,” notes Negasi. “The 
ideal countries for sustainability are 
African countries, because the way they 
work and design is sustainable by 
necessity.” asfw-online.com 
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FASHION 


Abai Schulze 
Founder of Ethiopian fashion label ZAAF, which creates luxury 
leather handbags and accessories handcrafted in the country 


I WAS BORN AND RAISED 
in Ethiopia. My early life in an 
orphanage, until I was adopted, 
fostered a deep connection to my 
Ethiopian heritage. Immersed in 
a land of rich history and diverse 
culture, I encountered a spec- 
trum of artistic expression, weav- 
ing techniques and vibrant col- 
ours that would later shape my 
fashion career. 

ZAAF was born out of the 
challenges facing local artisans, 
honouring Ethiopian culture, 
supporting craftsmanship and 
empowering artisans. 

When researching the indus- 
try, I learned that Ethiopia has 
the eighth-largest livestock pop- 
ulation in the world. For a long 
time, Ethiopia has been export- 
ing huge amounts of rawhides to 
Italy and other European coun- 
tries — where they are able to 


Each piece narrates 
a story, echoing 


landscapes, 
traditions and joy 


Selamta 


produce value, luxury products 
and mark them up 100-fold. Yet 
I couldn't find a single Ethiopian 
leather bag brand online. 

I envisioned ZAAF to bridge 
this gap while celebrating Africa’s 
artistic heritage. By incorporating 
traditional weaving techniques 
with local materials, ZAAF pre- 
serves craftsmanship and nur- 
tures livelihoods. 

We must take advantage of 
our own resources and talented 
people to thrive in our own envi- 
ronment. I believe that African 
entrepreneurs have winning, cre- 
ative designs and the motiva- 
tion to make a difference in their 
countries as well as globally. 

My creative process is a trib- 
ute to Ethiopia’s intricate art- 
istry. Geometric patterns in 
traditional textiles, ancient land- 
marks and cultural facets inspire 
each collection. Recent designs 
draw from architectural shapes, 
reflecting shelter in bags’ func- 
tionality. This passion for show- 
casing heritage shines through, 
merging leathers, colours, tex- 
tures and age-old patterns into 
accessories that epitomise time- 
less Ethiopian styles. Each piece 
narrates a story, echoing land- 
scapes, traditions and joy. 
zaafcollection.com 
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Three other leather brands 
in Addis Ababa you 
should know about 


Ker Ezhi Ethiopia Leather 
Driven by the belief that 
Ethiopia's superior cattle hides 
should be matched by top-class 
goods, Ker Ezhi has been making 
handcrafted leather products — 
including colourful gym bags and 
backpacks — since 2017, and 
uses eco-friendly reusable 
packaging solutions to reduce 
its environmental footprint. 
kerezhiethiopia.com 


Parker Clay 


Using end-of-life leather from 
animals local to its Addis Ababa 
factory, this husband-and wife 
luxury brand is helping hundreds 
escape human trafficking by 
creating jobs and providing 
women with the means they 
need to uplift themselves 
and their communities. 
parkerclay.com 
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Lion Ethio Leather 
From supple bags to multi- 
coloured jackets and cool kids’ 
sandals, Lion Ethio Leather has 
been producing divine leather 
goods from it workshop in the 
heart of Addis for the past 20 years. 
All goods are made by hand by 
veteran craftsmen from only the 
finest leathers and hides, ensuring 
the highest quality possible. 
lionleatherhouse.com 
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Bonamy Private Travel 


Life-changing African safaris, sensational 


experiences and epic memories 
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Crushing & Screening Equipment Suppliers CRUSHING AFRICA’S ROCK 


Mobile Crushers Modular Plants 


From mining to construction and recycling, our innovative product range maximises productivity and profitability. With advanced standard 
solutions, we deliver unmatched performance and efficiency. Count on our exceptional support and 33 years of expertise to crush your goals. 


E | sales@pilotcrushtec.com C | +27(11) 842 5600 A | 26 Yaldwyn Road, Witfield, Boksburg 
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Sourcing indigenous materials from 
across Ethiopia is built into the 
sustainable ethos of ethical textiles 
manufacturer Sabahar 


SOME 300KM northeast of Addis Ababa, 
indigenous, rainfed cotton sways on the plains of the 
Awash Valley. Silkworms feed on mulberry leaves 

and produce their fine-white silk fibre, ready to be 
carefully spun. And in the heart of Addis Ababa, the 
Sabahar atelier is alive with the clickety-clack of 
looms, as almost 200 artisanal masters hand-spin, 
weave and dye these materials to create contemporary 
towels, tablecloths, throws and blankets. 

“Sabahar was established 20 years ago with a 
long-term goal of contributing to positive economic 
development in Ethiopia,” says founder Kathy 
Marshall, a Canadian who lives in Ethiopia. “The 
means to achieve this vision was, and still is, to create 
sustainable and fair employment for textile artisans by 
using innovation, emphasising high-quality production 
and competing in the global market.” 

Sabahar’s product lineup fuses ancestry and 
innovation, with its earth-tone throws, rainbow 
patchwork runners and hand-spun silk cushion 
covers. Today, Sabahar exports more than 55,000 
items and sells approximately 25,000 products in 
Ethiopia annually. Browse the collection online or 
visit the shop and factory by the Elgel Hotel and 
Spa in Addis — where they even have resident 
silkworms that you can meet. sabahar.com 
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This elegant resort is just a three-hour drive west of 


Addis Ababa but feels like a different world, immersed 
in thick forest and natural hot springs 


Negash Resort, Ethiopia 


Built in the 1930s and used as 
a holiday home by the late 
emperor Haile Selassie, Negash 
Resort is a vast, rural getaway 
that's an easy drive from the 
capital. Once you arrive, you 
couldn't feel further from the 
city. Black-and-white colobus 
monkeys swing between woven 
Dorze bungalows, domed 
Afar-region cabins and 
thatched Amhara huts - all 
of which you can choose from, 
and more, for your unforgettable 
countryside abode. 

The 90,000m? site has 
luxurious secrets hidden among 
the trees. Natural hot springs 


020 Selamta 


(that are said to have healing 
powers) flow from the ground, 
while indoor and outdoor 
swimming pools await for 


anyone in need of a cooling dip. 


There's an indoor spa for 
warming up again, in the steam 
room or Jacuzzi, and there are 
plenty of activities to keep you 
on your toes in between 
relaxation sessions. Go on a 
guided horseriding trail or a 
mountain bike ride around the 
Oromia region's jaw-dropping, 
rolling landscapes — or stay 
close by with a game of 
basketball or pool. 

As each day comes to a 
close, you'll be drawing straws 
over which of your favourite 
restaurants or bars to frequent 


Clockwise from 
above: Pick 

your lodgings at 
Negash; a Dorze 
bungalow; the 
resort's entrance 


next — from European and 
Mediterranean cuisine at Maru 
to authentic Ethiopian stews 
(plus great pizza) at Kundurus. 
Whatever you choose, be sure 
to wind down the evening at 
the aptly named Tree Bar. 
Elevated above ground level 
and with views over the forest 
and its chirruping wildlife, 
there's no better place to raise 
a glass to the night. 
negashresort.com 
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FASHION 


Fashion weeks in Europe and North 
America are all wrapped up by this 
time of year — but the style calendar is 
only just starting to ramp up in Sub- 
Saharan Africa, with events sashaying 
into many major capital cities in 
November and December. Who What 
Wear UK contributing editor Ata 
Owaj-Victor identifies this as a 
strategy that allows African designers 
to focus on the global calendar. 

“The four set fashion weeks already 
occupy the main Autumn-Winter 
schedule,” she says in reference to 
Paris, Milan, New York and London. 
“Brands are trying to avoid competing, 
and it’s also great for increased 
footfall.” With that in mind, which 
African fashion weeks shouldn't you 
miss this season? 
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SWaHIL FaSHION ACCRA FaSHiIOn 
WeCR 
Tanzania GHana 
Now in its 16th year, What self-respecting 
Swahili Fashion Week fashionista could deny 
will take over one of the significance of 
Tanzania's most luxury Ghanaian kente cloth, a 
hotels, Sea Cliff Resort symbol of African 
& Spa Zanzibar, from 
1-3 December. worldwide? Hosted in a 
Accross-cultural fashion country known for its 
fixture designed to prints and materials, 
represent East African Accra Fashion Week will 
designers across take place in the 
various regions, expect capital's Kwame 
the likes of Bahati Nkrumah Memorial Park 
Zanzibar, Sukaina and Mausoleum for its 
Kermali and Nyanju. 10th iteration (13-17 
swahilifashionweek.com December). 
accrafashionweek.org 


fashion and pride 


Y 


—— 


DAKAR FaSHIONn 
WweeR 


Senegal is proving to 
be avery attractive 
country in Africa for 
global fashion, with its 
fashion week having 
hosted Chanel, and 
been attended by the 


likes of Pharrell Williams. 


The next instalment 
(7-10 December) sees 
the Pullman Dakar 
Teranga oceanfront 
hotel celebrate globally 
renowned brands, 
including Dakar's Diarra 
Blu and Kinshasa-born 
Adama Paris. 
dakarfashionweek.com 


MOZamMBIQUE 
FaSHION WECK 


In its 18th year, 
Mozambique Fashion 
Week (5-11 December) 
sees the country's most 
stylish descend on the 
Montebelo Indy Maputo 
Congress Hotel to 
showcase the latest 
designs. Look out for 
Baco Baco, Cuccla, 
Claudio Lobo of Chibaia 
and Nivaldo Thierry — 
legends and newbies 

in Mozambique's 
fashion scene. 
mfw.co.mz 


WINDHOCK 
FaSHION WECK 


Windhoek Fashion 
Week is one of the 
newer fashion weeks on 
the continent, launching 
at the splendidly 
old-world Weinberg 
Windhoek hotel in 2016. 
Having grown to cover a 
multitude of creative 
pursuits from the 
country, including 
music, make-up and 
jewellery, the 2023 
event — a networking 
powerhouse -— takes 
place from 1-4 
November. 
whkfashionweek.com 


Wedding season is ramping 

up in South Africa, and one 
designer's workshop is in high 
demand. In the Johannseburg 
township Soweto, Mandisa 
Zwane began designing 
wedding dresses for friends in 
2009 before launching her own 
ready-to-wear label. Mixing 
traditional tribal fabrics with a 
bold, modern aesthetic has 
become her signature approach. 
And although she gets requests 
from all over the world — “I have 
mailed gowns as far as 
Australia," she says — her 
six-person staff can only build so 
many, making the colourful, 
outlandish designs ever-more 
sought after. Zwane’s first 
design, a body-hugging 
silhouette with vibrant colours 
and a voluminous, structured 
ring around the calves, has 
become a client favourite. 
Check out her shop at Oriental 
Plaza, central Johannesburg. 
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Re-thinking risk. Enabling finance. 


ATIDI 


African Trade & Investment 
Development Insurance 


Invest in Africa’s 
future today, with 
ATIDI* ~ 
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Insurance Agency (ATI);-was founde 
by African states to cover tradé"and.investment 
risks of companies doing business in Africa: 
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PUBLISHING 


Fusing 
fashion and 


feminism 


Chidera Muoka 


Journalist, producer, director and editor-in-chief of online 
publication Marie Claire Nigeria 


MARIE CLAIRE has always 
stood out as that confident and 
controversial big sister, who is not 
afraid to tackle any subject. She’s 
like the trusted confidante who 
knows it all. The goal is to be pro- 
woman and an ally. 

We started Marie Claire Nigeria 
in May this year and the response 
has been amazing. We’ve very 
quickly built a vibrant community 
and connected women over stories 
that resonate with them, both here 
in Nigeria and in the diaspora. 

Marie Claire’s mission in Nigeria 
goes beyond reporting. It’s about 
education — helping our readers 
understand the world and their 
place within it. We want to share 
values that resonate with their 
aspirations. The values we want 
to promote are empowerment, 
feminism and femininity. 

Marie Claire as a brand is 
evolving. In the UK, it has gone 
fully digital and in Nigeria our 


Vee 


Our target reader is 
socially conscious 


and stylish 


approach is fully digital, too. We 
have a website and do very well on 
YouTube, Instagram and Twitter, 
shaping conversations where they 
matter the most. It’s not just high 
fashion editorials — it’s a fusion of 
fashion and empowerment. 

Marie Claire's work in Nigeria 
has been a mix of introducing 
the brand to new audiences and 
rekindling memories for those 
who are familiar with it. Our 
concept isn’t new, but it’s finding 
its stride in a world driven by 
conscious consumerism. I like 
to call our target reader “the 
aspiring millennial woman”. She’s 
socially conscious, globally aware, 
and stylish, whether she’s an 
entrepreneur, a corporate leader, 
or somewhere in between. We 
want to capture her journey at 
every stage. Tems (the Afrobeats 
singer) would be a classic Marie 
Claire woman. 

Marie Claire Nigeria is about 
sustainability, empowerment 
and enlightenment. What excites 
me is Nigeria’s contribution to 
the ongoing global narrative as 
we make our mark on the world 
stage through music, culture and 
design. We are now a global export 
and it’s the right time for us to 
have ownership of the story, told 
by us for our people. marieclaire.ng 


CUT FROM A 
DIFFERENT CLOTH 


fashion designers to 
watch, as picked by 
Chidera Muoka 


Andrea Iyamah 
Andrea lyamah 


style is garnering attention. | think 
she effortlessly embodies the 


creations elegantly fuse style and 


a refined, but edgy aesthetic.” 
andreaiyamah.com 


an} 


Abedayo Oke-Lawal 
Orange Culture 


and one of the country's biggest 
fashion names. He champions an 
aesthetic that resonates with me 


and pioneering.” 
orangeculture.com.ng 


Florentina Agu 
Hertunba 
“In Nigeria, Hertunba stands out as 
sustainable fashion brand, using 


working women. Led by former 
model Florentina Agu, the label 
epitomises distinctive and 
wearable designs.” 
hertunba.com 


Up-and-coming Nigerian 


“Andrea lyamah is a womenswear 
designer whose quirky and elegant 


contemporary ‘rich auntie vibe’. Her 


class, resonating with those seeking 


“Orange Culture is run by Adebayo 
Oke-Lawal, a trailblazing designer 


personally. His pieces are timeless 


vegan leather and vintage fabrics 
to produce refined pieces aimed at 


Down arRica 
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Nairobi’s Circle Art Gallery 
hosts the 11th anniversary 

of Art Auction East Africa 
in a brand-new sbace, as it 
continues to promote East 
African art to the world 


EVEN IF YOU’VE NEVER set foot at 
an art sale, it’s not difficult to imagine the 
11th annual Art Auction East Africa. “It’s 
like you've seen on films and TV,” says 
founder, Danda Jaroljmek. 

Picture a large space with stark white 
walls adorned with 50 to 60 pieces of 
brightly coloured art. Art aficionados 
stroll from room to room, stroking their 
chins at price tags. Private bidders call in 
with hushed requests. 

But unlike at auctions in London or 
New York, here East African art is not 
relegated to one subgenre of the auction. 
Instead, it’s the event’s main draw. 

Tanzanian painter Edward 
Tingatinga’s primary-colour oils of jungle 
wildlife and savannah landscapes are 
on display beside Ugandan Geoffrey 
Mukasa’s abstract, Picasso-esque 
portraits. “Our work is to find the very 
best and the rarest pieces,” says Jaroljmek. 

While every year is important to the 
African art world, this edition is special. 
For the first time, it’s being held in 
Nairobi’s Circle Art Gallery, where 
Jaroljmek is director. The space has been 
the auction’s HQ for the past decade, but 
it was never big enough to host the event 
itself — which instead took place in rented 
hotel ballrooms. 

Recent renovations have changed 
that, with a hybrid auction now set to 
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numbers 


take place there and online on 

14 November. In the decade since it 
began, Art Auction East Africa has 
grown exponentially. It now attracts 
hundreds of spectators, rare pieces of art 
and international buyers, but its core 
mission has always stayed the same. 

“When we first set up the Circle Art 
Gallery, the intention was to build a local 
market and raise the profile of East 
African art,” says Jaroljmek. “Now, artists 
we've been showing for the last 10 years 
are doing incredibly well, locally and 
internationally.” 

Since Covid-19 put the auction 
temporarily online, many buyers have 
continued to opt for virtual bidding, 
spelling a likely end to in-person 
auctions. We recommend catching the 
first — and perhaps last — auction of its 
kind while it’s on. artauctioneastafrica.com 


Clockwise from above: 
Art by Geoffrey Mukasa, 
Richard Onyango and 
Edward Tingatinga 


DID YOU 
KNOW? 


A genre of art 
has been named 
after Edward 
Tingatinga. 


WORDS NATACHI ONWUAMAEGBU PHOTOS GEOFFREY MUKASA, SUN BEHIND THE KAMPALA HILLS, OIL ON BOARD; E. S. TINGATINGA, ZEBRA, 1968 - 1972, ENAMEL ON BOARD; 


RICHARD ONYANGO, LIKONI FERRY, 2009 REWORKED IN 2022, OILON CANVAS 
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9¢o 


can to follow our social media platform rh - 
rochelectronics@okitrading.com SK ota £. 40] 


7 


FASHION 


Celebr1 


threads 


In the world of fame and 
fortune, efforts to support 
Black-owned businesses are 
increasingly spreading to 
fashion. Black A-listers have 
been eager to showcase 
designers that draw on the 
prints, tailoring and styles of 
their shared cultural 
heritages. From heritage 
brands coming back in style 
(like Dapper Dan, worn by 
Naomi Campbell) to new-gen 
additions like UK grime 
artist Skepta wearing Kai 
Collective, here are some of 
the hottest designer-celeb 
matches we’ve spotted — and 
where you can buy the look. 
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Anima Iris's vibrant 
leather handbags are 
the brainchild of 
Wilglory Tanjong, a 
Cameroonian-born 
designer now based in 
New York, selling her 
wares out of Saks Fifth 
Avenue. All her bags are 
hand-crafted in Senegal 
- designs which flew off 
the shelves after singer 
Beyoncé was seen 
wearing an original pink 
snakeskin cross-body 
bag on Instagram. 
animairis.com 


When Kendrick Lamar 
collected a Grammy ina 
tracksuit by Martine 
Rose, it became one of 
many public nods to her 
urban menswear that 
references British- 
Jamaican heritage. The 
rapper also asked Rose 
to create a leather 
jacket and name- 
checked her in a song 

— how's that for an 
endorsement? Stocked 
at Machine-A, on 
Soho's Brewer Street. 
martine-rose.com 


Johannesburg-based 
Thebe Magugu has one 
of the most famous fans 
it's possible to have. His 
womenswear has been 
worn by fashion royalty 
Rihanna, who donned 
his knitted white wool 
dress to announce the 
African launch of her 
makeup brand Fenty on 
Instagram. You can 
create your own 
Riri-approved look at 
Cape Town's Merchants 
on Long concept store. 
thebemagugu.com 


Ghanaian brand Duaba 
Serwa is known for its 
intricate, geometric 
womenswear designed 
by Nelly Hagan-Deegbe 
and woven by women in 
Ghana and Burkina 
Faso. Kenyan-Mexican 
actor Lupita Nyong'o 
rocked the brand at the 
Wearable Art Gala in 
Santa Monica, USA. 
Drop by Duaba Serwa's 
studio in Accra — by 
appointment only. 
duabaserwastudios.com 


Bianca Saunders 
created a boxy wool 
suit for R&B megastar 
Usher to wear to the 
Met Gala in New York. 
The event was Karl 
Lagerfeld themed, and 
the sleek silhouette and 
jewellery pairings made 
Saunders the first Black 
British female designer 
to stage at the event. 
Browse her creations 

at fashion store Browns 
in Mayfair. 
biancasaunders.com 


WORDS CHRISTINE OCHEFU ILLUSTRATION JORGE CUADAL CALLE PHOTO SOL GUERREIRO 


Named after a neighbourhood 
in Kinshasa, the Matongé 
quarter in Brussels is the city's 
African district - home to batik 
shops, afro hairdressers and 
cheap Senegalese cafeterias. 
This area was the birthplace of 
Kuumba, a cultural meeting 
house that aims to create links 
between Belgium's African and 
Flemish communities and has 
recently moved to the nearby 
Anderlecht quarter. The centre 
hosts events, workshops and 
language classes — and for the 
month of November it's all 
dedicated to the culture of 
Angola. “In the past we've had 
Senegal-month, Ghana-month, 
Benin-month... and we are 
planning a lot more," says staff 
member Awa-Alice Ba. “There 
will be an art exhibition, 
concerts and poetry evenings, 
all organised with Angolan 
artists." kuumba.be 
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Street 


appeal 


African tribal fashion meets 
edgy streetwear with UAE- 
based brand Finchitua 


IN HER AIRY STUDIO, Feiruza 
Mudessir sketches out designs among 
piles of primary-colour fabrics, with views 
of the skyscrapers and yachts of Dubai 
Marina just beyond the window. The 
Ethiopian designer is creating her new 
AfroNomad collection — the latest from 
streetwear brand Finchitua, derived from 
the Ethiopian word finchit which means 
‘the girl with a gap between her teeth’. 

Head designer and label owner 
Mudessir makes clothes that reflect her 
own life journey: that of an Ethiopian 
woman transplanted to the UAE after 
spending her teenage years in India. It’s 
visible in the culture clash of materials: 
Indian-style embedded mirrors, overlaid 
with striped rural Ethiopian weaving and 
streetwear favourites like denim. 

“I see myself as a nomad in a world 
where we are constantly told where we 
are from, and where we belong,” she says. 
“You should be proud of your roots, find 
joy in your heritage and live fully in the 
culture you find yourself in. Where 
nomadic tribes move with their herds 
from place to place in search of water and 
pasture, I make clothes to represent the 
modern African diaspora.” 
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Above and below 


left: Finchitua blends 


Ethiopian, Indian 
and Middle Eastern 
influences 


WHEN IN 
DUBAI 


Leaders will 
gather for 
COP28 from 

30 November-12 
December, with 
tackling 

child hunger in 
Africa high on 
the agenda. 


Mudessir’s Ethiopian heritage was 
evident in her earliest, upcycled denim 
creations in 2012, when she embellished 
tired, ripped jackets with tribal patterns 
woven by skilled habesha weavers in rural 
Ethiopia. The collection’s success 
emboldened her to create new designs 
from scratch, combining intricate Indian 
embroidery and the hoods and loose 
fittings of Middle Eastern clothing. 
Mudessir’s take on the abaya (customary 
head-to-toe clothing from the Middle 
East) is a good illustration of her desire 
to push boundaries. 

“Formal attire is always beige, black or 
white, so I designed them to be more 
colourful, allowing young people who 
travel abroad and dress modestly to turn 
up with some street style,” she says. 

“T refuse to be compartmentalised by the 
fashion industry. I’ve seen 17-year-olds 
and 74-year-olds wear my brand. There 
should be no limit to feeling special every 
day.” finchitua.com 
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NOT JUST A 


PHARMACY 
SYSTEM 


RESHAPING PHARMACY OPERATIONS AND WORKFLOWS 


Empowering Your Success: Process Innovation, 
Revenue Growth, and Customer Care with yottaPharma. 
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STREAMLINED OPERATIONS REAL-TIMEDATAANALYTICS STOCK FINANCING 

Digitalizes pharmacy operations Real-time data analytics and provides pharmacies with an 
by providing tools for efficient reporting capabilities empower opportunity to manage their inventory 


inventory management, sales pharmacies with actionable more efficiently and access financing 
tracking, and payment processing. _ insights. options to prevent stockouts. 
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FASHION 


Eric Raisina 
Haute couturier and pioneering textile designer, who hails 
from Madagascar but learned his craft in Paris 


I'VE ALWAYS BEEN obsessed 
with beautiful things, with details. 
When I was 14, I started making 
my own clothes to look different. 
Soon, everyone was asking me 
to make their clothes. In 1993, a 
friend persuaded me to launch my 
own collection in Antananarivo, 
Madagascar and with that I won 
a scholarship to study fashion in 
Paris. Once | arrived at the Ecole 
Des Arts Appliqués Duperré, 
however, the teachers suggested I 
do textile design instead, because 
I was so good with colours and 
drawing. I never did study fashion! 

In Paris, I was deter- 
mined to represent my culture. 
Madagascar’s handicrafts are 
so unique, and | wanted to use 
Malagasy colours and fibres like 
raffia and silk, which became my 
signatures. While studying, I trav- 
elled to Cambodia, where | heard 
they also made beautiful silk 


While Madagascar 
remains my main 
inspiration, Paris 

made me who Iam 
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but had even more dyeing and 
weaving techniques. Cambodia 
reminded me of Madagascar, but 
allowed me so much creative free- 
dom. I got an internship at a silk 
farm there, and a job thereafter. 
One day, my school in Paris 
suggested I show my textile sam- 
ples to the big fashion houses, 
leading to a collaboration with 
Yves Saint Laurent Haute 
Couture from 1998-2002. At 
YSL, Loulou de la Falaise [Saint 
Laurent’s muse] took me under 
her wing, and | developed ‘silk 
fur’, a very successful, light, silky 
fur alternative. That time was my 
fashion schooling. I also worked 
with Christian Lacroix, making 
a couture raffia bustier among 
other things, and dyed silk for 
John Galliano at Christian Dior. 
Almost 23 years ago, I moved 
to Cambodia and launched my 
own brand. | built a mini Parisian 
atelier in Siem Reap: we hand- 
make everything in-house, using 
98% of our own textiles. My tex- 
tile research informs my designs, 
but the designs themselves are 
quite timeless. While Madagascar 
remains my main inspiration, I’m 
lucky to show all over the world 
and I still use Paris as a base. It’s 
the place that made me who | am. 


PARISIAN 
CHIC 


The French capital is a 
powerhouse for African- 
inspired style 


Imane Ayissi 
@imane_ayissi 
Born in Cameroon to a former Miss 
Cameroon, Ayissi was a 
professional ballet dancer at the 
country's National Ballet before 
becoming a stylist and then 
moving to Paris in the 90s. See his 
haute couture on Paris catwalks 
and at fashion weeks worldwide. 
imane-ayissi.com 


Peulh Vagabond 
@peulhvagabond 
Ever since Beyoncé wore two of 
her creations in 2018 — still pinned 
to the top of the brand's Instagram 
grid — the Senegalese founder of 
Peulh Vagabond, Dyenaa Diaw, 
has been in the spotlight. Her 
designs are made from cotton from 
Burkina Faso and combine 
colourful stripes and geometric 
shapes. peulhvagabond.com 


Maison Chateau Rouge 
@maisonchateaurouge 
Acollaboration with Nike changed 
the stars for this Parisian label, 
co-founded in 2015 by Youssouf 
Fofana. Now available worldwide, 
the collections use West African 
wax prints and are directly inspired 
by the African continent. 
maisonchateaurouge.com 
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Discover Scotland’s rugged 
landscapes from new heights 
in a roof-top tent 


Wake up to stunning scenery, camp under the stars and 


enjoy the freedom and flexibility of self-driven adventure. 
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Through the> 
viewfinder 


ON EACH WALL, a contemporary 


cultures around the globe while upending 


A blockbuster 


photography 
exhibition at London’s 
Tate Modern puts 
vibrant African 
creativity in full focus 


African scene subverts the norm. In one, 
Congolese women in yellow-patterned 
cotton shimmer across a Kinshasa market, 
captured in a puddle reflection by Kiripi 
Katembo. Another shows George Osodi’s 
portraits of Nigerian monarchs, holding 
gold sceptres and meeting the onlooker’s 
gaze with defiant poise. 

In the 19th century, images of Africa 
taken by Western photographers often 
upheld colonial ideas. But in 
the past 50 years, African 
photographers have taken up 
their own cameras and began 
to celebrate the complexities 
of modern life in Africa. 

A World In Common, an 
exhibition at London’s Tate 
Modern until 14 January 
2024, brings together 150 
works from 36 of these artists 
together for the first time 
— celebrating diverse African 


old artistic traditions. 

“If the camera has been a tool for 
misrepresenting certain bodies or subjects, 
how can it now become a tool for 
liberating those subjects?” asks Osei 
Bonsu, the show’s British-Ghanaian 
curator. Some artists favour a 
documentary approach, others fine art. 

In Water Life, Ethiopian photographer 
Aida Muluneh gives a fantasy makeover 
to collecting water in 
jerrycans. Against an almost- 
Martian desert landscape, the 
model’s red dress balloons out 
like butterfly wings — binding 
fashion and nature. 

As Bonsu puts it, in the 
hands of these artists, 
photography has “the 
potential to liberate 
storytellers and give artists 
the agency to think the world 
anew”. tate.org.uk 


WORDS SARAH WARWICK PHOTOS EDSON CHAGAS, TIPO PASSE 2014 AT A WORLD IN COMMON, TATE MODERN 2023 © TATE (LUCY GREEN), 


AIDA MULUNEH, WATER LIFE SERIES 2018 AT A WORLD IN COMMON TATE MODERN 2023 © TATE (LUCY GREEN) 


TEACHFORNIGERIA 


We're working 
to close the 
education equity gap 


for every Nigerian child 
q 


Where you live shouldn’t impact the quality 
of your education, and your income shouldn't 
determine your education outcomes. _ 


Our Impact 


The number of students with an above- 
average score in numeracy increased 

from 60% to 80% in the 2021/2022 
academic year, while literacy rates 
increased from 70% to 81% 


We are closing the learning deficit gap, 
reaching over 200,000 children in the 
last 6 years. 


85% of children in TFN classrooms have 
attained deep learning skills such as 
critical thinking, problem-solving, 

and creativity. 


i | “Sa, 738 
Learn more about 
what we do, and (© Teach4Nigeria {3 Teach for Nigeria 
how you can join @ teachfornigeria {} Teach For Nigeria 
the movement ® www.teachfornigeria.org 
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ETHIOPIA 


Fashion label 
Mafi Mafi is one 
of Ethiopia’s most 
renowned style 
outputs. With bases in 
Addis Ababa and New 
York City, the brand 
is known for its 
sustainable ethos that 
champions artisans 
all over Ethiopia. 
For Selamta’s fashion 
special, we're 
spotlighting Mafi 
Mafi's Mela capsule 
collection for Fall 
2023, as well as some 
favourite archive 
items, with a 
photoshoot around 
Wenchi Crater Lake, 
in the Oromia 
region 


Photos Yonas Tadesse 
Makeup Mical Zerai 
Clothing Mafi Mafi 
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LOCATION 


SPOTLIGHT 


Wenchi Crater Lake 

Some 155km west of the 
Ethiopian capital Addis Ababa, 
right in the heart of the Oromia 
region, is Wenchi Lake - a 
78m-deep body of water in the 
crater of an extinct volcano, 
about 3,000m above sea level. In 
the centre of the lake is Gergis 
Island — where we chose to shoot 
our Selamta cover, thanks to its 
sweeping natural beauty — and 
surrounding the lake is lush 
vegetation, scattered homes, 
pastures and natural springs. 
Legend says that the 44 springs 
popped up from the ground in 
answer to the prayers of local 
people, in the immediate 
aftermath of a volcanic eruption. 
Nowadays, you can bathe in 
them at Negash Resort, a hotel 
south of the lake and a holiday 
home favourite of former emperor 
Haile Selassie. 


If you want to visit this region, 
then, you'll be in good company. 
The journey from Addis passes 
rolling farmland, village markets 
and increasingly more untamed 
stretches of landscape, until you 
climb a final mountainous stretch 
to Wenchi itself. Once there, 
there are several lakeside hikes to 
choose from, through forests 
populated by colobus monkeys 
and passing spectacular viewing 
points along the way. Get a local 
guide and make sure to stop off 
at small coffee shops, exchanging 
a few words of oromiffa (the local 
dialect) with whoever you meet. 
wenchi-crater-lake.com 
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and Mihret Engda 


model Mafi 
Mafi's Mela 


capsule 


¥ 


u 


collection for 
Fall 2023 


To adapt to the 
winter season, 
Mafi Mafi used 
innovative 
techniques to 
create fabrics 
that provide 
substance and 
warmth and is 
well suited to 
cooler weather 
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MAFI MAFI: 
A BRIEF HISTORY 


“Mafi Mafi began in 2011 as a 
small business driven by a strong 
desire to make a positive impact 
in the fashion industry. With 

a particular emphasis on 
handcrafted designs, fair wages 
and locally sourced materials, the 
main goal of Mafi Mafi was to 
create a ready-to-wear, eco- 
friendly brand that incorporates 
traditional Ethiopian fabrics 

and caters to women around 

the world. 


“Growing up, my mother was a 
seamstress and | had the 
privilege of witnessing her 
exceptional skills in creating 
beautiful garments. Her 
incredible attention to detail and 

= craftsmanship served as a 
constant source of inspiration for 
me. | didn't have the opportunity 
to attend a fashion school, so | 
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ETHIOPIA 


taught myself the art of design 
through the internet. Initially, it 
was just me, armed with a single 
sewing machine, a cutting table, 
and a budget of zero. However, 
Mafi Mafi gradually expanded 
and now straddles the Addis 
Ababa and NYC markets while 
also providing employment 
opportunities for over 60 
individuals. 


“Our main artisan partners are 
based in Addis Ababa, where we 
collaborate closely with talented 
local weavers. However, we also 
work with weaving clusters in 
Bahir Dar, in Amhara, and in Arba 
Minch. Both of these areas have 
a rich textile heritage and are 
known for their exceptional 
craftsmanship.” 

Mati Mafi founder, 

Mahlet Afework 
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BEHIND THE 
SHOOT 


Our cover shoot for the 
fashion special of 
Selamta was no mean 
feat. We collaborated 
with a crew of around 
20 people based in 
Addis Ababa and 
around Wenchi Crater 
Lake to find the most 
idyllic locations to show 
off Mafi Mafi's 
creations, showcased 
by models Mihret 
Engda, Marina Obang 
and Selamawit Tsuruy. 
Along the way we 
encountered torrential 
rain, moody mules and 
boundless hospitality. 


We'd like to saya 
special thank you to the 
people of Gergis Island; 
Negash Resort; 
photography crew 
Amanuel Asrat (DG 
tech) and Nebyou 
Bekele (light assistant); 
drivers Habtemariam 
Desalegn and Melkamu 
Tareken; location scout 
Miressa Hailemeskel 
Igo; and Mekdes 
Mesfin, Eyerus Elias 
Etsegenet Belew from 
Mafi Mafi. 
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Words Aisling O’Leary 
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Sneaker obsession has hit Africa. 
We find out why the shoe’s now on the 
other foot when it comes to 
making the coolest trainers 
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NE DAY IN 2095; South African accountant Theo 
Baloyi was organising fis impressive collection of 
over 100 pairsOf Smeakers when he noticed that 
something was muissimg: an African brand. As 
Baloyi saw it} Me fad aychoice. He could either 
continue woPking at PwC, funding his passion 
for sneakers (Om the side, or make a mark in the 
world he lovedso muehy “If you buy too much of 
something, th€m Why m0t own it?” he laughs. 

Baloyi leff Ris job to reinvent himself as the 
founder of Bathu, Which has since become one of 
SoutheAtrica s most successful sneaker brands. 
It g0t Off to a Shaky/start, with the light mesh 
Material that the shoe is now famous for being 
refused lo times by the factory where they were 
made. It finally got the go-ahead, and three years 
later, the first Bathu store opened in Johannesburg. 
Now a Forbes 30 under 30 businessman, Baloyi 
runs over 30 stores across the country. 

Baloyi is one of a series of entrepreneurs 
promoting African design in the world of 
trainers. While the African market is still small in 
comparison with those in the EU and US, sneaker 
culture is decidedly taking off there. Nigeria 
held an inaugural Sneaker Fest in 2020, shoe 
exchanges regularly take place in Cape Town, and 
sneaker cons are popping up all over the continent, 
including in Zimbabwe and Cameroon. Revenue 
for this year alone is projected to reach €1.8 billion 
— and global brands want in on it. 

Nike launched its first store in West Africa last 
August, in Lagos’s Ikeja City Mall, and has also 
just opened a factory store in Circle Mall in Lekki, 
adding Nigeria to its existing African presence 
in Kenya and South Africa. Puma is expanding 
in the region and Adidas launched a new store 
in Johannesburg in 2021. With uncertainty in 
developed markets such as the UK, the US and 
Europe — due to evolving fashion trends, Brexit and 
the rise of the resale market — many global brands 
are looking beyond their traditional customer base 
in search of new growth opportunities. 

Baloyi sensed the potential for African sneakers 
when the rest of the world started taking a greater 
interest in African music, tech and entertainment. 
It’s echoed by Milcos Badji, founder of Senegalese 
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brand Nio Far, who notes that the demand for 
trainers in Africa mirrors a growing global demand 
for African brands. “What’s funny is that African 
stores are maybe not putting African brands 
forward, but Western stores are,” he says. 

On a continent where international footwear 
can carry social status — Nike and Adidas were 
recently listed as two of the top brands that Africa 
admires — no one is denying the power of these 
household names. But the sneaker bubble around 
international brands is starting to burst with the 
global rise in inflation, leading to consumers being 
more discriminatory in their spending and opting 
for homegrown alternatives. 

The timing is right, with Baloyi mentioning 
how South African mall owners are more open to 
giving space to local brands than they used to be. If 
Africa’s booming streetwear ecosystem is anything 
to go by, which includes South Africa’s recently 


Above: South 
African sneaker 
brand Bathu 
Right: Straight 
outta Senegal 

- colourful Nio 
Far trainers 


CARGO 
CoCo 


INTRODUCING 


LUSAKA a FiRol 
CUNTAINER nut 


Experience industrial elegance 
and spa excellence in the 
beating heart of Zambia. 


COMING SOON 


> +260 211 258 078 
> admin@cargo8s-hotel.com 


> Great East Road/Corner Thabo 
Mbeki Road, Lusaka, Zambia, 10101 


launched StreetCon (co-hosted with Comic Con 
Africa), Ghana’s Free the Youth label and Nigerian 
streetwear festivals Homecoming and Street Souk, 
the conditions are perfect for regional sneaker 
brands to break into the mainstream. 

What sets them apart from Western brands 
is a desire and innate ability to speak directly to 
African consumers. While Bathu draws on place 
names and pop culture to influence its shoe 
colours — Egoli Gold (Johannesburg Gold), Naledi 
Yellow (Star Yellow), Wakanda Black — Nio Far’s 
designs are based on folkloric African stories that 
are little known by the general public. African 
proverbs are stitched into the patterns of shoe 
designs, while shapes on others nod to social status 
or history — like circles for family 
and community, or zigzagging 
triangles to indicate the elbow of 
the iguana, meaning good fortune. 

Nio Far’s latest collection is 
a result of three years’ research 
with the Dogon tribe in Northern 
Mali. It aims to convey their deep 
relationship with the solar system. 
“I’m really looking into how they 
used to live in West Africa, and what 
is our real, true culture,” says Badji. 

Nio Far has been spotted 
on celebrities like Swizz Beatz, 
Alicia Keys and Forest Whitaker. 
But despite this success, Badji 
insists that this brand will remain 


STREETWEAR AWARE 


Lagos, Nigeria 

Street Souk 

A pioneering convention that 
celebrates the vibrant streetwear 
culture in Nigeria, Street Souk brings 
together Africa's upcoming and 
established brands. streetsouk.com 
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bespoke (his two Dakar- 
based workshops currently 
produce just four pairs per 
day). With prices starting 
at €200 a pair, these are 
fashion statement sneakers 
— but there are plans in 
the works for a more 
mainstream brand. From 
next year, his kicks will be 


priced at €70 to €100, 
thanks to a hybrid design 

model that involves machines as well as people. 
While Nio Far promotes ancient legends of 
West Africa, a distinctly modern movement is 
drawing global attention to the region: Afrobeats. 
Burna Boy and Wizkid both won Grammy awards 
in 2022 and play to sold-out stadiums. But 
although sneaker history is intertwined with hip 
hop culture, this hasn’t extended to African shoe 
brands. “They should be its biggest ambassadors 
but personally, I’m not feeling it,” says Badji. 
Green shoots are starting to grow — Puma’s global 
ambassador is Nigerian super star Davido, who is 
behind the most-streamed Afrobeats song of all 


time — but more opportunity is out there. 
“If a brand can’t secure Holly wood-level 
endorsement, the next best 
a thing is Afropop icons,’ 
Christopher O.H. Williams a 
former Nike, Adidas and VF 
Corp executive. “They are 
already global — Burna Boy is 
playing globally, yet he’s also 
very African. He has currency 
on the continent and currency 
in the diaspora.” 

As the former chair of the 
board of directors for Kenyan 
sneaker brand Enda, Williams 
knows his stuff. Enda —- which 
means ‘go’ in Swahili — was the 
first African high-performance 
footwear brand to give the 


Johannesburg, South Africa 
StreetCon 

This celebration of street culture 
features ‘Custom Wars’ where artists 
battle it out to see who can create the 
best customised sneakers. 
comicconafrica.co.za/streetcon 
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says 


Above left and 
left: Enda taps 
into Kenya's 

love for long- 
distance running 
Above: Lupita 
Nyong’o is a fan 
of Enda 


Accra, Ghana 

Link Pop Festival 

A freshly minted annual merch and 
streetwear festival, Link Pop blends 
urban African music, arts, fashion, 
gaming and delicious cuisine. 
egotickets.com/events 
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Clockwise from 
above: Nigerian 
brands like 
KEEXS and 
Salubata are 
putting African 
shoe-makers on 
the global map 


¢ 


Ethiopian 
Airlines flies to 
more than 150 
international 
and domestic 
destinations 
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international companies a run for their money. All 
its shoes are designed to maximise the runner’s 
natural footprint, in line with the Kenyan runnin 

style and backed up by the country’s history of 
producing record-smashing, long-distance runners. 

Founded by Navalayo Osembo in 2016, the 
company raised almost €1 million in start-up 
funding and is the first athletics company 
from Eastern Africa to secure seed funding for 
expansion. Despite this, as well as an endorsement 
from actress Lupita Nyong’o, the company is not 
immune from challenges. 

“It’s not a western playbook. [Brands have] 
got to really lean into the African market, its 
constraints and opportunities, its assets,” says 
Williams. African designers might not always have 
the retail and marketing budget of more global 
names, but that can allow them to get creative. 
Last year, Fila collaborated with the popular South 
African brand Drip footwear on a co-designed 
capsule collection, while South African illustrator 


|DONT MaKe d 
COLECTION UNLESS | Have 
SOMETHING 10 Sa 


Karabo Poppy Moletsane has designed three sold- 
out Air Force 1’s for Nike (LeBron James owns 
a pair). Stitched on ochre-coloured leather, her 
hairstyle-inspired illustrations feature nuggets of 
a zigzag that represents cornrows. 

Innovation is everywhere. Nigerian start-up 
Salubata, for example, makes customisable plimsoll 
shoes from recycled plastic bottles. The sleek, 
block-colour uppers are completely detachable 
and wouldn’t look out of place in Copenhagen, 
Berlin or Brooklyn. The bold approach has paid 
off: Salubata was selected to join the Los Angeles 
Techstars Accelerators programme and has signed 
partnerships with Faire and Amazon. 

What all these brands have in common, aside 
from a desire to tell Africa’s story, is a need to give 
back to their local community. Nigerian brand 
KEEXS runs a partnership with Slum2School 
Africa, helping to keep kids in school. Nio Far 
donates to a maternity hospital, and Bathu partners 
with Nickelodeon to give shoes to children. 

“T don’t make a collection unless I have 
something to say,” confirms Badji. Whether these 
designers are preserving the African aesthetic or 
recycling plastic waste, world-leading sneaker 
brands should sit up and take note. They might just 
learn something about the future. 


PHOTOS NIO FAR SHOOT BY TALLA NIANG, GETTY IMAGES, BRIAN SIAMBI 
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Svrah : 
Finding 

its Home 

in a lush Terrain 


An internationally adored grape has found its rightful place in the lush terrains of Zeway, Ethiopia. 
Indulge in Syrah's dark garnet color where you will be met by a complex palette and the finest 
melted tannins. Visit Ethiopia for unique experiences and enjoy exquisitely refined world-class wine. 
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Words Florence Derrick Photos Colin Delfosse 


Around the neighbourhoods of the Democratic Republic of the Congo’s 
capital, performance artists are making a bold statement 
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Left: Artist Eddy Ekete 
poses in his costume 
made from discarded 
cans in Kinshasa’s 
Limete commune, as “a 
way of making 

people aware of the 
environment". Ekete is 
the founding member 
of the Ndaku art 
collective, and he also 
is the brains behind 
KinAct festival. Most 
artists there trained 

at Kinshasa’s Académie 
des Beaux-Arts, its 
most prestigious 

art school, and now 
work with collectives 

in Europe 


LONG THE potholed tarmac 
road, a string of faceless figures 
proceed in single file to a chaotic 
drumming accompaniment. Cars 
and motorbikes squeeze by as the 
characters shimmy and swagger 
to the beat, dressed head-to-toe in colourful 
fabrics and shiny cylinders — which, on closer 
inpection, turn out to be shreds of old T-shirts and 
empty tin cans. This is Kinshasa’s performance art 
festival KinAct featuring the Ndaku art collective 
who works with industrial and household waste. 

“T’ve been working in the DRC for many years,” 
says Belgian photographer Colin Delfosse, who 
captured the photo series published here. “I met a 
street performer who introduced me to around 30 
artists organising the festival, and I started to meet 
them and take their portraits. 

“There are more than 17 million people in 
Kinshasa but there’s no electricity or water in the 
neighbourhoods where people live. These artists 
are using trash to talk about these difficulties, 
related to pollution and infastructure.” 


KINSHaSd 
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Clockwise from left: 
Performance artist 
Jared Kalmenda in the 
Ngiri-Ngiri municipality, 
wearing broken radio 
parts; Artist Nada 
Tshibwabwa poses in a 
costume made from 
discarded mobile 
phones in Matongé. 
While 60% of the 


reserves of coltan, 
used in smartphones, is 
in the DRC, Congolese 
people get hand-me- 
downs from the West; 
Junior Lohaka Tshonga 
in a ‘scuba suit’; 

Jean Precy Numbi 
Samba (AKA Robot 
Kimbalambala) in a suit 
made from old car parts 


IT BECAME d TREND I 
KNSHdSa TO WORK 
WITH THESE DISCARDED 
MaTéRIaLs 
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Left: Artist Kilomboshi 
Lukumbi Hénock — 
known as Pape Noir, or 
‘Black Pope’ — defiantly 
wears discarded plastic 
car parts and exhaust 
pipes from his home 
district of Limete 
Industriel - a commune 
that experiences 
pollution from factories 
and vehicles 


Fancy discovering 
Kinshasa’'s street 
performance scene? 
Join tour operator 
Kumakonda's DRC 
urban culture trip 

in August, 2024. 
kumakonda.com 
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In Nigeria: In Uganda: 

NKWO Buzigahill 
Ethiopian First launched in the UK, Kampala designer Bobby 
Airlines flies to this sustainable brand from Kolade repurposes second- 
more than 150 Nkwo Onwuka weaves hand clothes and sells them 
international traditional fabrics with back to the global North as 
and domestic discarded denim. high fashion. 
destinations nkwo.design buzigahill.com 
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In South Africa: 

Amble 

Amber Barker employs local 
cobblers and artisans to 
create made-to-order, 
low-footprint shoes that use 
upcycled leather. 
ambleshoes.com 


In the UK, the capital city 
precious stones, single-ort 
jewellery techniques f 


Words Kate Youde Photos Aaron Till 


red 


ondon is a jewellery lover’s 
heaven. Here, thousands of years 
of jaw-dropping design can be 
discovered within a 10-minute 
walk. You can admire glittering 
stones telling stories of European 
monarchs at the V&A museum, 
before fawning over high 
fashion’s ostentatious creations 
at iconic department store Harrods. 

On New Bond Street, in luxury 
shopping hub Mayfair, legendary French 
brands Cartier and Van Cleef & Arpels vie 
for attention with British jewellers Graff, 
David Morris and Boodles. Meanwhile, 
smaller boutiques have filled the nearby 
covered shopping arcade Burlington 
Arcade since the early 19th century. 
Enticing buyers with antique and avant- 
garde gems, the shops are watched over 
by a private troupe of Beadles, dressed in 
silver-trimmed capes and hats. 

Alongside upholding glam jewellery 
traditions, London embraces innovation, 
whether via championing homegrown 
designers like Shaun Leane or nurturing 
talent from students of Central Saint 
Martins and the Royal College of Art. 

And increasingly, the UK capital is 
becoming a global centre for jewellery 
created by designers of African and Black 
heritage. Last year, Sotheby’s auction 
house chose London as the setting for its 
second Brilliant & Black selling exhibition 
of work by Black jewellery designers. 
It followed a smaller first edition in 
New York that curator Melanie Grant 
described as a “global platform for Black 
jewellers to celebrate this new renaissance 
of African infused design”. 

There is also a growing recognition 
that many natural materials used in 
jewellery are of African provenance. In 
the past, these resources were exploited 
for financial gain outside the continent — 
an imbalance some grassroots jewellers, 
based in London, but with a strong 
African backbone, are starting to address. 
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VANLELES 


84 Brook St, Mayfair W1K 5EH 


Jeweller Vania Leles stumbled upon the 
world of fine jewellery when working as a 
model in New York in the early 2000s. Born 
and raised in Guinea-Bissau, Leles was 
‘mesmerised’ by the jewellery from top 
brands she saw at a photoshoot one day. Her 
course was set when she realised that the 
beautiful materials from which these 
magnificent pieces were made came from 
her home continent. 

The lack of widespread acknowledgement of 
where those Zambian emeralds and 
Mozambican rubies are sourced prompted Leles’ 
career change. She moved to London to live with 
her mother, studied gemmology, gained industry 
experience at diamond specialists Graff and De 
Beers, and worked at Sotheby's auction house. 
Through her emerging bold designs, the 
ex-model set out to launch a company with a 
strong African heritage that would “honour the 
countries and communities where the 
gemstones come from”. 

Vanleles was founded in 2012, with a mission 
to make “African-inspired, contemporary works 
of art” for global women. Singer Rihanna has 
worn white gold, diamond and sapphire earrings 
from the Enchanted Garden collection, inspired 
by the asymmetrical floral pattern on a West 
African batik print fabric that Leles’ mother 
bought in Senegal. The Princess of Wales, Kate 
Middleton, was photographed in bespoke 
Vanleles bee earrings. 

Leles, who sources conflict-free diamonds 
from Namibia, Botswana and South Africa, draws 
on her childhood memories and travels as 
inspiration for her Legends of Africa, Out of 
Africa and Nile collections. Her brand's home, 
however, is London — and her showroom attracts 
an elite international clientele to Mayfair. “| 
needed to be in a place like London to have that 
impact to represent Africa with flying colours on 
the global stage,” she says. vanleles.com 
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AYMER MARIA 


Liberty, Regent Street, W1B 54H 


Jeweller Ruth Aymer's 
Malian Collection 
summarises her 
ultimate design 
inspiration: 
Mali’s “absolutely 
breathtaking” Great 
Mosque of Djenné. 
The world's largest 
mud-brick structure, 
lauded as a leading 
example of Sudano- 
Sahelian architecture, 
is echoed in her rings’ 
and earrings’ baguette 
diamonds that jut 
out from their fine gold 
setting. The pyramid- 
shaped towers of the 
Larabanga Mosque in 
Ghana also influence 
the pieces’ stunning 
sculptural look. 

Long “obsessed with 
symmetry”, Aymer's 


lifelong interest in 
architecture — nurtured 
by growing up in London 
— infuses all her jewellery 
designs. It's combined 
with a desire to reflect 
West African culture, 

as Aymer's father hails 
from Sierra Leone. 

“Although raised in 
London, | have a strong 
sense of African pride,” 
says Aymer, who visited 
Sierra Leone for the first 
time last year. 

Aymer employs 
craftspeople to 
handmake her pieces, 
mostly in London's 
historic Hatton Garden 
jewellery quarter. Her 
Malian Collection uses 
Botswanamark 
diamonds, which are 
meticulously tracked 


back to their source, and 
recycled gold — but 
Aymer says that the next 
step will be to transition 
to Single Mine Origin 
(SMO) gold. 


A former estate agent, 


Aymer is new to the 
world of jewellery, 
having launched Aymer 
Maria in 2021. But her 
brand is already stocked 
by Liberty, the high-end 
department store in 
London's West End, and 
Aymer Maria was 
featured in Sotheby's 
Brilliant & Black 
exhibition. 

“There's more 
visibility of Black 
jewellery designers in 
London, which is really 
exciting,” says Aymer. 
aymermaria.com 
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EMEFA COLE 


The Goldsmiths Centre, ECIM 5AD 


Ghanaian-British 


actor Michaela 
Coel caused a stir 
when she attended 
this year's Met 
Gala in New York 
dripping in 
statement gold. 
The hair brooch, 
earrings and two 
rings she wore 

to the Big Apple's 
glamorous fashion 
ball are from Emefa 
Cole's Worth Its 
Weight collection, 
which is designed 
to provoke 
discussion about 
provenance and 
traceability of the 
precious metal. 

The SMO gold in 
the collection's 
solid pieces, which 
include a pair of 
moulded cuffs, can 
be tracked right back 
to its source: the Ity 
mine in Ivory Coast, 
which borders 
Ghana's Bono 
region, where Cole 
was born. She 
moved to the UK 
aged 12. 

“Knowing exactly 
where the gold 
comes from, who 
mined it and what is 
happening within 
those communities 
is so important to 
me,” says Cole. 
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As well as 
championing 
responsible 
sourcing, Cole has 
been appointed the 
V&A museum's first 
curator of diaspora 
jewellery. British 
Vogue has named 
her among Britain's 
25 most influential 
women this year. 

Cole is learning 
the ancient 
technique of 
Ashante lost-wax 
casting from 
southern Ghana to 
make her exclusive, 
bright-gold pieces. 
She carves a design 
from beeswax, 
creates a clay and 
charcoal mould, and 
then fills the void 
with molten metal. 

Cole brings these 
techniques to her 
bench in London, 
which she calls an 
exciting place to 
work in jewellery. 
“We're in atime 
that will be very 
significant in the 
future,” she says. 
“When people look 
back at this era, 
they'll see really 
good makers 
working alongside 
one another in 
London.” 
emefacole.com 


PORTRAIT CASEY MOORE STILL LIFE ASSISTANT LUCAS ALIAGA-HURT 


Selected pieces 
from Emefa 
Cole's pioneering 
Worth Its Weight 
collection 
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Wits Business School (WBS) at the University 
of the Witwatersrand is making waves thanks to new 
leadership and a fresh strategy that has seen it consolidate its 
position as one of the top tertiary institutes in Africa. Led by 
Professor Maurice Radebe, WBS has undergone a remarkable 
journey of transformation, culminating in accreditation from 
the Association of African Business Schools (AABS). WBS, 
which celebrates its 55th anniversary this year, draws students 
from across Africa and boasts a diverse array of programmes, 
including its renowned MBA and specialised Master of 
Management degrees. 

Thanks to its unique centres of excellence, like the Centre 
on African Philanthropy and Social Investment and the African 
Energy Leadership Centre, the school can foster research and 
curricula tailored specifically to Africa's needs. Further setting 
WBS apart is its Case Centre, which has produced over 300 
case studies, offering 
valuable insights globally. 

Spearheading the 
WBS revival is Professor 
Radebe, whose vision 
centres on producing 
leaders equipped 
to address African 
challenges and navigate 
a dynamic world. “At the 
heart of our strategic 
vision is to ensure that WBS makes a positive, meaningful 
difference to the society we serve,” he points out. 

With WBS aiming to become the partner of choice for 
like-minded academic institutions worldwide, it collaborates 
with, among others, the University of Namibia Business 
School and the University of Houston on initiatives spanning 
continents. AABS accreditation, earned at the AABS Connect 
Conference in Ghana, cements WBS's global recognition. The 
conference's focus on business schools’ relevance aligns with 
WBS's commitment to impactful, sustainable education. With 
a concise yet comprehensive strategic vision, WBS is carving 
its path as a leading force in African business education. 


() wbs.ac.za 
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» transformed WBS 
s S graduates 


"are ready to navigate 


a dynamic world 


The most recognised name in 
business education” 


Wits Business School - Sculpting Global Leaders 


wbs.ac.za 


*Ranked number one in the category Familiarity & Consideration in the Financial 
Mail South Africa’s Business School Executive Education Survey, July 2023 
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ETHIOPIAN CROWNED AS 
WINNER OF BEST AFRICAN AIRLINE 


Best African Airline 


Ethiopian Airlines 
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DID YOU 
KNOW? 


More than 40 


streets and 
squares around 
Stockholm are 
decorated with 1 
million LED lights 
in the shape of 
reindeer, angels 
and mistletoe 

as the Swedish 
capital celebrates 
Christmas in 
glittering style. 


Ethiopian, 
CAASHL 
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Ethiopian 
Airlines moves 
its cargo 
service to 
new airport 

In Mexico 


MEXICO CITY is a sprawling megalopolis bursting Right: The Mexico 
with colourful street art, juicy tacos and ancient Mayan City megalopolis 
sites. And now it has yet another string to its bow: the parata bi oe 
brand-new Felipe Angeles International Airport (NLU), in and historical 


Zumpango — a lakeside city to the north of Mexico City. sights, but now 
Ethiopian Cargo and Logistics Services, the largest also has a brand- 
cargo network operator in Africa, has now repositioned Reve anor 
its operations from Mexico City Airport (MEX) to the 
new airport. 
Ethiopian Airlines will serve Felipe Angeles 
International Airport twice a week using the B777F fleet, 
which has the capacity to handle 100 tonnes of weight 
per flight. 
Ethiopian has long been a key player in establishing 
trade routes that connect Mexico to the rest of the world, ; 
and vice versa — and this development will continue the In Amharic 
trend. Deploying its modern freighter aircraft, the B777- Sinitise at 
200F, Ethiopian Airlines now operates to five cities in In English 
the Americas: Mexico City, Bogota, Santiago, Sao Paulo What time 
and Miami. Arriba! is it? 


074 ~—s| Selamta 


Fl THIOPIAN 


a ~ 


MEXICO 
M AMOR |. 


cal 
~ 


STR ALLIANCE LA LOUNGE 
WINS alOTHER WORLD 
TRAVEL AWdRD 


Star Alliance's Los Angeles airport lounge has won the 
title of North America’s Leading Airport Lounge for the 


fourth year running at the World Travel Awards 2023. 
The award was announced at the Caribbean & The 
Americas Gala Ceremony, held on the paradise island 
of Saint Lucia. 


HERE ARE SOME OF THE EXCELLENT AMENITIES 
YOU'LL ENJOY IF YOU VISIT THE LOUNGE: 


© An outdoor terrace offers California sunshine 
and views over the Hollywood hills 

© Complimentary cocktails are available from 
the serviced bar 

© Shower suites give the option to freshen 
up before your flight 

© A la carte dining is offered in the separate 
First Class Lounge 

© Quiet workspaces let you catch up on your 
emails before take-off 
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Ethiopian is building Africa's e-commerce logistics hub with a capacity 
to handle, sort and distribute 150,000 tons of all e-commerce shipments 
per annum. Using our modern fleet, vast network, latest technology, and 
expertise, we are equipped to take Africa's e-commerce business to the 
next level. 7. 
Ethiopian ea+ea?e Z 


www-.ethiopianairlines.com/cargo Cargo & Logistics Services 
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Ethiopian Airlines Wins 
Best African Airline Award 
at Business Traveller 
Awards 2023 


ETHIOPIAN AIRLINES GROUP, the fastest-growing global 
airline brand and the continent’s leading airline, won the ‘Best 
African Airline’ at the Business Traveller Awards 2023 in 
September. The Business Traveller Awards has named Ethiopian as 
the Best African Airline for four years in a row, each year since 
2020. The year 2023 has been very special for Ethiopian Airlines 
as it has won multiple, much-coveted industry awards, including 
the SKYTRAX World Airline Awards and APEX Passenger Choice 
Awards. Star Alliance’s Los Angeles airport lounge also won the title 
of North America’s Leading Airport Lounge for the fourth year 
running at the World Travel Awards. 


STEM School is 


inaugurated in 
Over 1,500 graduate from Ethiopia 


Ethiopian Aviation University 


ETHIOPIAN AIRLINES, Boeing and 
ThinkYoung have launched the STEM 


IN AUGUST, 1,551 aviation professionals in pilot training, School, an initiative designed to equip 
maintenance, cabin crew, commercial and hotel operations young individuals and teachers in 
graduated from the Ethiopian Aviation University (ETAU). Ethiopia with the necessary skills for 
The ceremony for the graduates, from seven African better employment opportunities. The 
countries, was held at the newly upgraded ETAU. “Today’s ; programme focuses on underprivileged 
graduation is a testimony of our commitment to ensure we In Amharic African youth, especially women, 

invest a lot on our aviation brainery,” said Ethiopian ee fostering their pursuit of higher 
Airlines Group CEO, Mesfin Tasew. “As part of our ——___ education in STEM - which stands for 
continental commitment, we will continue to provide In English science, technology, engineering, and 
Africa with skilled aviation professionals.” Yes please mathematics — with a focus on aviation. 
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Running for 
the masses 


ETHIOPIA IS KNOWN to be a legendary 
landscape for long-distance runners. Every year, 
the country celebrates the emergence of new 
stars, who gather here to run races and win 
championship medals at the highest level. 

Alongside these great champions, Ethiopia also 
stages a series of mass-participation running 
events which are attracting a growing number of 
ordinary Ethiopians who have started to make 
running a part of their everyday routine. 

For the past 20 years the Great Ethiopian Run 
has been at the forefront of this movement. This 
year, its flagship 10km road race will be staged for 
the 23rd time and is expected to attract 
participation from more than 40,000 runners. 
The race is the biggest road race in Africa and is 
known all over the world as one of the world’s 
most popular 10km road races. 

In February, all eyes will be on the south of 
Ethiopia for the Lake Hawassa Half Marathon, 
known as “Ethiopia’s lakeside marathon.” 
Enjoying a scenic route along the banks of Lake 


< 
(? 


Above: Highlights 
from the Great 
Ethiopian Run 

in Addis Ababa; 
Here: runners by 
Lake Hawassa 
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Hawassa, the event attracts runners from Addis 
Ababa and abroad. The first event took place in 
2010 to mark the opening of Haile Resort, and 
since then this popular hotel has been used as the 
event headquarters. 

Among the other races on the annual calendar 
are the Women First 5km in March and the Great 
Bekoji Run in May. Last year’s race in Bekoji was 
supported by the Ministry of Tourism, which 
regularly partners with the Great Ethiopian Run 
to promote local and international tourism. 


Dates for your diary: 


© 19 November 2023: 2023 SOFI MALT GREAT 
ETHIOPIAN RUN INTERNATIONAL 10KM 

611 February 2024: 2024 SOFI MALT LAKE 
HAWASSA HALF MARATHON 

617 March 2024: 2024 WOMEN FIRST 5KM 


For more information: www.ethiopianrun.org 


CHOOSE CONVENIENCE 
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Book | Pay | chee in Online 
Get the App 4a: > Sos 
www. Milam com 
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Continue your onward 
journey with our 
strategic partners 


ASKY 
Malawi Airlines 
Zambia Airlines 


M 


Buenos Aires 


CARGO ROUTE MAP 


Ethiopian en+-ere 
Cargo & Logistics Services 


Four Times a Week 


Effective December 09, 2023 


Book | Pay | Check-In Online Eth iopiari~ 
Get the App «;. wa ay CAFORES 
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FOOD & BEVERAGES 


‘25 


SATURDAY & SUNDAY | 


+243 992 O77 
THEME RUE, POIDS Listes 


STANDARD 
ROOMS 1208 
CONNECTED 

ROOMS, 3003.00 


2 KID! 


eee STANDARD 
ROOMS 120 
DELUXE 

ROOMS 150$ 


MUMBA, DEBONHOMME 
x MALU 


NUNSHASA qciry WAL 
+243 900 002 999 
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Boeing 777-200LRF 


Boeing 777-300ER 


Boeing 787-9 Dreamliner 


Boeing 777-200LR 


Boeing 767-300ER 
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Boeing 737-800 


Boeing 737 MAX 


Boeing 737-70ONG 


@ 


Bombardier DH8-Q400 


150 


Total number 
of aircraft 


\& — b Seared 


Boeing 737-800F 


Boeing B767-300F 
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ETHIOPIAN 
AIRLINES 
SALES 
OFFICES 


ANGOLA 
City Office Luanda +244 222310615 
Area Manager+244 912215683 


ARGENTINA 

City Office Buenos Aires 

+5411 4326-0362 /64 

Area Manager +54 9 11 3198 1564 


AUSTRALIA 
Cargo GSA 
tracey@mchholding.com.au 


AUSTRIA 

City Office Vienna 

+43 (01) 585 36 30 

Area Manager + 43 6642188728 


BAHRAIN 
City Office Manama +973 17208504 
Area Manager +973 1722 3315 


BELGIUM 

City Office Brussels 

+32(0)2/716 00 60 

Area Manager +32 498-629261 


BENIN 
City Office Cotonou 

+229 95 62 8188 

Area Manager +229 64054232 


BOTSWANA 
City Office Gaborone + 267 3111631 
Area Manager +267 712 43364 


BRAZIL 
City Office Sao Paulo 

+55 11 2445 4157/7740 8156 
Area Manager +55 11 9919 22337 


BULGARYA 
GSA Office +359 2 98199 10 


BURKINA FASO 

City Office Ouagadougou 
+226 25301024/25 

Area Manager +226 7878 5804 


BURUNDI 

City Office Bujumbura 

+257 2222 6038 

Area Manager +257 7531 0310 


CAMEROON 

City Office Douala +237 3343 0264 
Area Manager +237 7793 7929 
Traffic & Sales Manager Yaoundé 
+237 6787 80452 


CANADA 

City Office Toronto +1 416 962 0005 
EXT: 202/203 

Area Manager +1 416 988 7360 


CENTERAL AFRICA REPUBLIC 
GSA Office +236 7510 6199 


CHAD 
City Office N' Djamena 

+235 6625 4531 

Area Manager +235 6689 6226 


CHINA 
City Office Beijing +86 01065050315 
Area Manager +86 13810418635 
Traffic & Sales Manager Shanghai 

+ 86 13661616645 

Guangzhou +86 13500026741 
Chengdu +86 15208103716 

Wuhan +86 15208103716 
Zhengzhou +86 17737793259 


COLOMBIA 
Cargo Bogota +57 3223 967765 


COMOROS 

City Office Moroni +269 773 04 
22/33 04 00 00 

Area Manager +269 3674397 


CONGO, DEMOCRATIC 
REPUBLIC 

City Office Kinshasa +243 817006585 
Area Manager +243 817006588 
Traffic & Sales Manager 
Lubumbashi +243 904625672 
Goma +243 820442157 
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Kisangani +243 814547062 


CONGO, REPUBLIC 

City Office Brazzaville 

+242 066712020 

Area Manager +242 065080490 
Traffic & Sales Manager Pointe 
Noire +242 069281059 


COTE D'IVOIRE 
City Office Abijan +225 20219332 
Area Manager +225 05061583 


DENMARK 
Reservation + 45 (0)8 987 1638 


DJIBOUTI 
City Office Djibouti +253 77804783 
Area Manager +253 21351007 


EGYPT 
City Office Cairo +202 21800935 
Area Manager +201 223233728 


EQUATORIAL GUINEA 
City Office Malabo +240 222671141 
Area Manager +240 222671141 


ERITREA 
City Office Asmara +291 113991 
Area Manager +291 7112237 


ETHIOPIA 

City Office Addis Ababa 

+251 116179900, +251 116176787-to 
be used within Ethiopia 


FRANCE 
City Office Paris +082 5826135 
Area Manager +33 626664186 
Traffic & Sales Manager Marseille 
+33 7 76 314248 


GABON 
City Office Libreville +241 05931660 
Area Manager +241 05322020 


GERMANY 
City Office Frankfurt 

+49 69770673053 

Area Manager +49 1711472569 


GHANA 
City Office Accra +233 302664858 
Area Manager +233 202011132 


GUINEA 
City Office Conakry +224 628220123 
Area Manager: +224 625079605 


HONG KONG 

City Office Hong Kong 

+ 852 2117 0233 

Area Manager: +85267515722 


INDIA 
City Office Mumbai +68460904 
Area Manager: +91 9820142129 
Traffic & Sales Manager Delhi 

+91 9811139111 

Traffic & Sales Manager Bengaluru 
+91 7760760444 

Traffic & Sales Manager Chennai 
+91 8925471116 


INDONESIA 
City Office Jakarta +62 215212152 
Area Manager: +62 8118134961 


IRELAND 

City Office Dublin + 35 319640402 
Area Manager + 35 3879- 
877173/3838-423751 


ISRAEL 
City Office Tel Aviv +972 3797405 
Area Manager +972 522670520 


ITALY 
City Office Rome +39 0648771370 
Area Manager +39 3485258566 
Traffic & Sales Manager Milan 
+39 3423310718 


JAPAN 
City Office Tokyo + 8150 3388 2937 
Area Manager +81 7012531837 

Call centre +81 5032041144 

Cargo GSA onishi@wai.jp 


JORDAN 
City Office Amman +962 6 5821376 
Area Manager: +962 77 010 1082 


KENYA 
City Office Nairobi +254 202296000 
Area Manager +254 722510028 
Traffic & Sales Manager Mombasa 
+254 714618989 


KUWAIT 


City Office Kuwait +965 22270600 
Area Manager: +965 98855114 


LEBANON 
City Office Beirut +961 1752846/7 
Area Manager +961 3694644 


LUXEMBOURG 
Cargo GSA 
gertjan@aircargo.agency 


MADAGASCAR 

City Office Antananarivo 

+261 34 07 637 91 

Area Manager +261 340763795 
Traffic & Sales Manager Nosy Be 
+261 349249401 


MALAWI 

City Office Lilongwe +265 1772031 
Area Manager +265 999942734 
Traffic & Sales Manager Blantyre 
+265 882009925 


MALAYSIA 

City Office Lilongwe 

+603 2022 0168/0262/1581 
Area Manager +601 74721030 


MALI 
City Office Bamako +223 20226036 
Area Manager +223 66765630 


MAURITIUS 
City Office Port Luis 
+230 202 0058 


MEXICO 
City Office Mexico City 
+55 55963550 


MOZAMBIQUE 

City Office Maputo +258 845072366 
Area Manager +258 847135862 
Beira +258 852409584 


MYNAMAR 
City Office Burma +95 1539484 


NAMIBIA 

City Office Windhoek 

+264 812671553 

Area Manager +264 818619838 


NEPAL 
City Office Nepal +977 1 4423370 


NETHERLANDS 
City Office Amsterdam 
+31 204068144 


NEW ZEALAND 
City Office Auckland 
+09 9056709 


NIGER 
City Office Niamey +227 20727272 
Area Manager +227 91856720 


NIGERIA 

City Office Lagos +234 1 7744711/2 
Area Manager 

+234 8038451111 

Abuja +234 8032418516 

Enugu +234 8141543740 

Kano +234 8103846026 

Kaduna +234 8141992990 


NORWAY 
City Office Oslo +47 22064401 
Area Manager +47 48401307 


OMAN 
City Office Muscat +968 24819119 
Area Manager +968 93891448 


PAKISTAN 
Cargo GSA +92 3018283146 


PERU 
Cargo CSA +562 2248 1800 


PHILIPPINES 
City Office Manila +632 8480978/9 
Area Manager +639 178879817 


PORTUGAL 
Cargo GSA +34 652994211 


QATAR 
City Office Doha +974 44161010 
Area Manager +974 55613620 


RUSSIA 
City Office Moscow +7 495 9375945 
Area Manager +7 910 4793430 


RWANDA 

City Office Kigali 

+250 252570440/42 

Area Manager +250 788562469 


SAUDI ARABIA 

City Office Jeddah 

+966 26512365/6614 

Area Manager+966 505641203 
Riyadh +966 505217168 
Dammam +966 559540076 


SENEGAL 

City Office Dakar 

+221 338235552/54 

Area Manager +221 775298324 


SEYCHELLES 
City Office Mahé +248 4288807 
Area Manager +248 2616536 


SIERRA LEONE 
City Office Freetown +232 22221481 


SINGAPORE 
City Office Singapore +65 65385515 
Area Manager +65 91688584 


SOMALILAND 

City Office Hargessa 

+252 65385515 

Area Manager +252 24832350 
Garowe +252 907792202 


SOUTH AFRICA 

City Office Johannesburg 

+27 113261190 

Area Manager +27 833251263 
Cape Town +27 636922790 


SOUTH KOREA 
City Office Seoul +82 27330325 
Area Manager +82 1041390607 


SOUTH SUDAN 
City Office Juba +211 955555392 
Area Manager +211 927773498 


SPAIN 
City Office Madrid +34 914022718 
Area Manager +34 636977928 


SUDAN 
City Office Khartoum 

+249 183762063/88 

Area Manager +249 912307986 


SWEDEN 

City Office Stockholm 

+46 08440 0060 

Area Manager +46 702622268 


SWITZERLAND 
City Office Geneva +41 227993900 
Area Manager +41 782543355 


TAIWAN 
Cargo GSA daniel@gastwn.com 


TANZANIA 

City Office Dar-es-Selam 
+255222117063/4/5 

Area Manager +255 786285899 
Traffic & Sales Manager Kilimanjaro 
+255 782450224 

Zanzibar +255 774417070 

Arusha +255 272504231 


THAILAND 

City Office Bangkok 

+66 026534366/7 

Area Manager +66 818251446 


TOGO 
City Office Lomé +228 22217074 
Area Manager +228 92338373 


TURKEY 
City Office Istanbul 

+ 90-212-2315919 

Area Manager: +90 542 7241399 


UGANDA 
City Office Kampala 

+256 414254796/7 

Area Manager +00256 752 745118 
Entebbe +00256 752 745118 


UNITED ARAB EMIRATES 
City Office Dubai 

+9714 223 6639/7963 

Area Manager +971 558236119 


UNITED KINGDOM 

City City Office London 

+44 1753967980 

Area Manager +442089879086 
Traffic & Sales Manager 
Manchester +44 2087457936 


UNITED STATES OF AMERICA 
City City Office Washington DC 
703 6820570 

Area Manager +1 9177969068 


SALES 


Traffic & Sales Manager New York 
+1 646 477 0042 
Chicago +1 312 919 0989 


VIETNAM 
Cargo GSA 
victor.phan@pacificair.com.vn 


ZAMBIA 

City Office Lusaka 

+260 21123641/02/03 

Area Manager+260 95535644 
Traffic & Sales Manager Ndola 
+260 954 081996 


ZIMBABWE 

City Office Harare +263 4795215/6 
Area Manager +263 783909662 
Traffic & Sales Manager Victoria 
Falls +263 712837246 


Country Call Centre Numbers 
BENIN +229 62 50 0979 
BOTSWANA +267 8007861007 
BRAZIL +55 19 4560 0377 
CANADA + 1 613 701 6473 


EGYPT 800 000 0411/ 202- 
21600-006 


FRANCE +33 9 74 59 55 53 
GERMANY 0800 0006062 
GHANA +233 24 242 6303 
GUINEA +224 660 71 03 28 
HONG KONG +852 3008 3642 
INDIA 000 8000 401 687 
INDONESIA +62 780 33218406 
IRELAND +35319640402 
ISRAEL +972 33726991 

ITALY +251 116 179 900 

JAPAN +81 50 3204 1144 

KENYA +254 20 3892349 
KUWAIT +965 9476 7191 
MADAGASCAR +251 116 179 900 
MALAYSIA +601 62991696 

MALI +223 44 96 00 33 
NETHERLANDS +31 85 001 3798 
NORWAY 800 73 634 

OMAN +968 24654 221/22/23 
PHILIPPINES +63 1 800 1322 0154 
PORTUGAL +974 44161010 
RUSSIA +7 (495) 937-59-45 
SAUDI ARABIA +251 116 179 900 
SEYCHELLES +251 116 179 900 
SINGAPORE +65 3129 2255 
SOUTH AFRICA +27 87 551 8262 
SOUTH KOREA 0030-8321-0197 
SPAIN +34 518 89 99 48 

SUDAN +249 15 655 9832 
SWEDEN +46 105517457 
SWITZERLAND +41 800 563 726 
TANZANIA +251 116 179 900 
THAILAND +66 2 508 8794 
TURKEY +251 116 179 900 
UGANDA +256 800 113274 


UNITED ARAB EMIRATES (UAE) 
+971 800 0320372 


UNITED KINGDOM +44 1753 
967980 


UNITED STATES OF AMERICA 
+1 909 328 6127/352 436 1902/+1 
458 204 1425 


Our stars align for you. 


With 26 member airlines and an unparalleled reach, Star Alliance accelerates 
your journey to a constellation of benefits. Earn and redeem miles for tickets and 
upgrades across all our carriers when you join a frequent flyer programme on any 


of our Star Alliance member airlines. After all, with the world’s largest airline alliance, 
the more you fly, the better you fly. 


Learn more at staralliance.com STA R A L LI A N C E 


TOGETHER. BETTER. CONNECTED. 


AEGEAN 7 @ AIR CANADA Gar CHINA agra AIR NEW ZEALAND ASIANA AIRLINES? Austrian 7 Avianca \_ 


brussels : 33 CopaAirlines 5 “CROATIA AIRLINES 


EgveTAIR® Ethiopian enrene & 9, LOT 2ousn anunes © Lufthansa SAS 
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p GREAT ON PIZZA! 
omc. DELICIOUS ON 
EVERYTHING ELSE... 


} A COOKING AND 
77" (ye . all FLAVOURING OIL, FOR 
PIZZA, PASTA, SALADS, 
4 STIR-FRY, BREAKFAST, 
FISH AND MEAT, 
MARINADES AND 
CHOCOLATE BASED 
DESSERTS. 


ow 


nena tt? © 
» STELLENBOSCT 
™ ~ sours areice 


250 «| 86,4558 


Amazon's 


Back for 
seconds 


Move to the edge of your 
seat for Meg 2: The Trench - 
a sequel with real bite 


PIIOVIES 


Creature feature 


Aten 
1979-2017 
Springing from the warped mind 
of Swiss artist H.R. Giger, the 
snarling xenomorphs in the Alien 
franchise are perhaps the scariest 
type of monster ever created. They 
are certainly the most persistent 

- merrily working their way through 
several hapless space crews since 
Ridley Scott's 1979 original. Further 
setting the xenomorph apart from 
other creatures is the fact that its 
gestation is every bit as terrifying as 
its hunting methods, starting with a 
visit from a ‘face-hugger'’, followed 
by an explosive birth that’s sure to 
bring any dinner party to an abrupt 
end. While later Alien films may 
have hurt the brand, it’s central 
monster remains a horror icon. 
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RING KONG 
1933-2021 
Godzilla fans will gripe, but when 

it comes to gigantic creatures 
terrorising cities, King Kong sits 

at the top of the food chain. From 
the 1933 original to Peter Jackson's 
take in 2005 and the slick CGI 
smackdown Godzilla vs. Kong, 
which dominated the box office in 
2021, the big ape has captivated 
audiences with a blend of 
viciousness and vulnerability. While 
Kong's brawls with other monsters 
are fun to watch (dinosaurs 
frequently get on his wrong side), 
it’s the gorilla's love for Ann Darrow 
that hits the hardest. Famously 
falling to his death from the Empire 
State Building while protecting the 
actress from biplanes, it's indeed 
“beauty who killed the beast”. 


Jaws 
1975-1995 

Almost 50 years after Steven 
Spielberg turned a great white into 
the ultimate bogeyman, Hollywood 
is still using sharks to scare the 
bejeezus out of audiences. Without 
Jaws there wouldn't be a Meg and 
Meg 2. Not only did the 1975 film 
launch the summer blockbuster, it 
created the blueprint countless 
other monster movies have 
followed. Jaws showed filmmakers 
that keeping the creature hidden 
for as long as possible heightens 
tension to a nerve-shredding 
degree. When the shark finally pops 
its head above the water it doesn't 
matter that it looks fake. By then, 
you've already decided to never 
swim in the sea again. 


To mark the onboard arrival of Meg 2: The 
Trench we look at the greatest monster 
movies of all time 


«<x Qa 
THE THING 
1982 ' 
Released the same month as E.T. 
the Extra-Terrestrial, John 
Carpenter's The Thing had its 
clocked cleaned at the box office 
(and by most critics) in 1982. These 
days the film is widely recognised 
as a bona fide classic thanks to its 
eerie premise — a parasitic alien 
that mimics anything with a 
heartbeat hides among a band of 
increasingly paranoid researchers 
in Antartica — and some legendary 
practical effects that put most 
latter-day CGI to shame. Even the 
most jaded horror fans have picked 
up their jaw from the floor when 
taking in the carnage — whether it's 
a chest cavity with fangs or a head 
that grows legs like a spider and 
scuttles away. Creepy. 


IT 
1990-2019 
Amonster that drags kids into the 
sewer and feeds off their fear is 
scary in itself. Put that creature in a 
clown costume, though, and you 
have the stuff of nightmares. The 
legend of Pennywise the clown has 
grown considerably since first 
appearing in It, the 1986 novel by 
Stephen King, thanks to a couple of 
freakishly good portrayals. Tim 
Curry set the tone with his mad 
jester ina1990 TV mini-series 
before Bill Skarsgard traumatised a 
whole new generation in /t (2017) 
and It: Chapter Two (2019), which 
sent box office numbers, and cases 
of coulrophobia, soaring. You know 
a horror franchise has its hooks in 
you when the sight of something as 
innocent as a floating red balloon 
sends shivers down your spine. 


WORDS PIERRE DE VILLIERS PHOTOS ALAMY, UNIVERSAL, TWENTIETH CENTURY FOX, NEW LINE CINEMA 


EMERTAINMent 


Get ready for a fantastic journey 


BOREDOM IS no longer 
permitted on this flight! Sheba 
Entertainment is the great 
inflight service you can enjoy on 
board using your phone, tablet 
or laptop. Whether you’re 
travelling for business or 
pleasure, there’s something for 
everyone. From Hollywood 
premieres and the hottest TV 
shows in multiple languages, 
to the latest news and fun 
content for the little ones — 

it’s all easily and immediately 
available. There’s no need to 
download an app. 


How to access Sheba 
Entertainment 


On all B737-800 aircraft 

1. Set your device to flight mode. 

2. Turn on Wi-Fi and select 
Sheba Entertainment network. 

3. Open your browser and type 
www.home.com. 


On B767-300 aircraft (only with 

registration ET-ALP and ET-ALJ) 

1. Set your device to flight mode. 

2. Turn on Wi-Fi and select the 
corresponding ET networks 
for your seating area. 

3. Open your browser and type 
www.home.com. 


Now you're all set for great 
entertainment on board! 
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SEE 
THE VIDEO 
ON DEMAND 
SYSTEM FOR 
YOUR FULL 
LISTINGS 


RUNNING TIME 116 MINS 
STARRING JASON STATHAM 


The indestructible Jonas 
Taylor leads a research team 
that encounters monsters 
galore while exploring the 
depths of the ocean. 


| 


| 


THE POD GENERATION 
RUNNING TIME 109 MINS 

STARRING CHIWETEL EJIOFOR 

A couple begins the journey to 
parenthood in a world where, 
thanks to technology, they can 
share their pregnancy 

via detachable pods. 


INDIANA JONES AND THE DIAL OF DESTINY 
RUNNING TIME 154 MINS 

STARRING HARRISON FORD, PHOEBE WALLER-BRIDGE 

It started with a search for the Ark of the 
Covenant. Then it was off to India to find 
Sankara stones followed by a trip to Petra to 
keep the Nazis from getting their hands on 
= the Holy Grail and Peru to return a crystal 
ELEMENTAL skull to aliens. After more than 40 years of TRANSFORMERS: 


RUNNING TIME 102 MINUTES grave robbing around the world, you'd think RISE OF THE BEASTS 

Sas cals cae Indiana Jones would be content to put his RUNNING TIME 127 MINUTES 

In Element City there is one feet up. Everyone's favourite archeologist is Sees 

basic rule: Elements don't back for one last crack at finding treasure, Based on the Transformers 
mix. So, when the fiery Ember though - this time tracking down a legendary spinoff Beast Wars, this thrill- 
meets go-with-the-flow artifact that could change the course of history. a-minute film sees robots 
Wade it causes an uproar Joining a sprightly Harrison Ford for a final wild — transform, not into cars and 

in her family. adventure is Fleabag’s Phoebe Waller-Bridge. trucks, but mechanical animals. 
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International 


LES TROIS MOUSQUETAIRES: D'ARTAGNAN 


RUNNING TIME 121 MINS 
STARRING FRANCOIS CIVIL, EVA GREEN 


ACTION 


Since first appearing in a historical novel by Alexandre Dumas in 1844, the Three 
Musketeers have been portrayed by everyone from Matthew Macfadyen to 
Charlie Sheen on the big screen. The latest film version of the swashbuckling tale 
is perhaps the greatest to date, with Francois Civil's D'Artaganan teaming up with 
Athos (Vincent Cassell), Porthos (Pio Marmal) and Aramis (Romain Duris) to do 
battle with Cardinal Richelieu (Eric Ruff) and the beautiful but deadly Milady de 
Winter (Eva Green). Expect sweeping cinematography and lots of swordplay. 


BHARATHA CIRCUS 


HIDDEN BLADE 


RUNNING TIME 128 MINS 
STARRING TONY LEUNG 


RUNNING TIME 130 MINS 
STARRING BINU PAPPU 


DRAMA DRAMA 
This war-time drama focuses 
on the underground workers 
who risked their lives to send 
intelligence and defend the 
motherland after Japan's 
attack on Pearl Harbor. 


When a troubling complaint 
reaches a police station 

in a forest range area, 
unprecedented truths 
come out during the 
subsequent investigation. 


evtertanprer7 


SHEKELA SERI 


RUNNING TIME 78 MINS 
STARRING HENOK DINKU 


DRAMA 


A family drama that deals 

with the death of a mother 
and questions over whether a 
brother will be able to fulfill his 
sister's responsibilities in the 
wake of the tragedy. 


MEHALU AYNEGEREM 


RUNNING TIME 91 MINS 
STARRING BAHEREN KEDER 


DRAMA 


Baheren Keder, Alemayhu 
Belayneh and Yohana Mulugeta 
star ina film set in Addis Ababa 
that chronicles the trials and 
tribulations of a woman who is 
told she can’t give birth. 


FIKIR ALE 


RUNNING TIME 90 MINS 
STARRING ELYAS TESFAYE 


COMEDY 


This movie about how two 
tenants who, despite not liking 
each other at all, have to finda 
way to live together stars 
Elyas Tesfaye, Marta Ayalew 
and Yohana Mulugeta. 
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Drama boxsets 


Spoiled billionaire playboy 
Oliver Queen is missing and 
presumed dead when his 
yacht is lost at sea. He returns 
a changed man, determined to 
clean up the city as a hooded 
vigilante armed with a bow. 


ALL RISE 


A look at the lives of the judges, 
lawyers, clerks, bailiffs and 
cops who work at an L.A. 
County courthouse. In Season 
2, Lola and Mark rebuild their 
friendship after Lola is detained 
during a protest. 


9-1-1: LONE STAR 


Rob Lowe stars as Owen 
Strand, a New York firefighter 
who relocates to Austin, Texas 
with his son, where he works to 
save people's lives while trying 
to solve his own mounting 
personal problems. 
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THE 100 


Set 97 years after a nuclear war destroyed 
civilization, this hit TV series sees a spaceship 
housing humanity's lone survivors send 100 
juvenile delinquents back to Earth, hoping to 
repopulate the planet. Season 4 sees the burden 
of leading weigh heavily on Bellamy and Clarke 
who have to make life or death choices. 


PARIS IN LOVE 


This reality series follows fashion icon and 
entrepreneur Paris Hilton as she navigates 
adulthood, a demanding work schedule and her 
road to the altar with fiancé Carter Reum. We 
catch up with the heiress at a time when her 
family and friends wonder why she seems unable 
to commit to the simplest of wedding details. 


Comedy boxsets 


B POSITIVE 


Newly divorced dad Drew 
(Thomas Middleditch) faces 
finding a kidney donor and is 

at the end of his rope and his 
hope when he runs into Gina 
(Annaleigh Ashford), a rough- 
around-the edges woman from 
his past who volunteers her 
own. In season 2, Ginan inherits 
a large sum of money and buys 
Valley Hills, the retirement home 
where she works, while Drew 
reassesses his life goals and 
sets out to rediscover himself. 
Gina also hires Peter's son to 
be her lawyer, but things get 
complicated when he asks her 
out while seniors compete for 

a fancy, upgraded room. 


LAST MAN STANDING 


Father of three Mike (Tim Allen) 
tries to maintain his manliness in 
a world increasingly dominated 
by women. The seventh season 
of the sitcom sees Mike and his 
wife Vanessa (Nancy Travis) 
wait for daughter Eve (Kaitlyn 
Dever) to visit home from the Air 
Force Academy, while Mike also 
has a heart-to-heart with his 
deceased father and attempts 
to find common ground with an 
exchange student. 


DIAN FOSSEY: SECRETS IN 
THE MIST 

A look at the extraordinary life 
of primatologist Dian Fossey 
who devoted her life to the care 
and study of mountain gorillas 
and whose murder remains 
steeped in mystery. 


DUCKTALES 

Season 2 

Huey, Dewey and Louie, 
along with Mrs. Beakley’s 
granddaughter, Webby, 
discover long-kept family 
secrets from Scrooge’s epic 
past, sending the family on 
escapades around the world. 


DOC MCSTUFFINS 

Season 3 

With the help of her stuffed 
animal friends, Doc McStuffins 
runs a Clinic for toys out of her 
playhouse. In season 2 Doc has 
anightmare and brings home a 
class pet. 


duDIO 


Broadcast channels 


A selection of musical 
moods to suit whatever 
your ears desire 


Album compilations 


enter anyverd 


FOO FIGHTERS 

But Here We Are 

Dave Grohl went through hell 

in 2022. First, the lead singer of 
Foo Fighters, widely regarded as 
the nicest guy in rock, lost close 
friend, drummer Taylor Hawkins, 
in March before his mother also 
passed away in May. It’s small 
wonder, then, that the latest Foo 
Fighters album finds the group 
at their most comtemplative, 
with But Here We Are acting as 
a beautiful, heart-felt tribute to 
two people who helped shaped 
a music legend. 


From rock to country, we have every genre covered 
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rasta charger — Safety — multiple protection 


PHILIPS 


HDMI CABLE 
Home 


1 < 


cieeBteo Ultra HD 
igtegeeeo SPEED oe eee 4K DR 3k | oD 
with ETHERNET U LT R A H D 3D Display 


We are ready for you to partner with us! 


Shenzhen DNS Industries Co. Ltd as the authorized licensed agent of Philips product accessories for Africa, CIS and China, 
are looking to create partnerships with African distribution agencies in the fields of technological accessories. 


DNS deal in 3 categories of products including: Audio/ Video Accessories, Mobile Phone Accessories, Home Power Products 


Join our network of distributors and be Shenzhen DNS Industries Co, Ltd 
part of making people’s lives better. For more E-mail: kangquan@sz.dnschina.com 
information go to Tel: +86-755-83401338 ext 8193 


http://dnsindustries.com/Philips/index.html Mob: +86-18603076307 


Fl THIOPIAN 


Ethiopia is in the GMT 

+3 time zone. It follows 
the Julian calendar, which 
consists of 12 months 

of 30 days each anda 
13th month of five days 
(six days on a leap year). 


i 


Duty-free imports are 
permitted for up to: 


a) 200 cigarettes, 
100 cigars or 
250 grams of tobacco 


b) 2 litres of alcoholic 
beverages 


c) half a litre of perfume 


d) It is illegal to carry 
more than 3,000 birr on 
arrival or departure 


d) On entry or exit you 
must declare any cash in 
excess of USD$10,000. 
For Ethiopian residents the 
limit is USD$4,000. If you 
enter Ethiopia via a land 
border you must declare 
cash exceeding USD$500 


For further details see, 
ethiopianairlines.com/ET/ 
EN/information/essential 


The units of currency are 
the birr and santim 
(coins). Notes are 5, 10, 
50, 100 and 200 birr. 
ATMs are found in major 
Addis Ababa hotels, 
shopping malls and at 
Addis Ababa Bole 
International Airport. 


POPULATION 
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TOPOGRAPHY 


Ethiopia covers an area 

of 1,104,300km? (about 
426,372 square miles). 

The country has an elevated 
central plateau varying 
between 2,000 and 3,000m 
in altitude. In the north 

and centre of the country, 
there are some 25 mountains 
whose peaks rise higher 
than 4,000m. The most 
famous Ethiopian river is 
the Blue Nile (known locally 
as the Abbay), which flows 
north a distance of 1,450km 
from its source in Lake Tana 
to join the White Nile at 
Khartoum, Sudan. 


Required for all foreign visitors, with 


the exception of nationals from Kenya 
and Djibouti. Applications for all types 


of visas may be obtained online at 
evisa.gov.et. You'll need a passport 
photo and scanned copy of your 
passport to apply. Nationals of 
African Union member states are 
allowed to receive their tourist visas 
on arrival in Ethiopia. Nationals of 
African States who can't make e-visa 
payments online can make the 
payment in cash on arrival at Addis 
Ababa Bole International Airport. The 
validity of your e-visa starts from the 
date you intend to enter Ethiopia. 
Note that business visas are not 
issued to anyone under the age of 18, 
and parents travelling to Ethiopia on 
business must apply for tourist visas 
for their children. 
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CLIMATE 


A 7 x 
Dry season 


October 
-January 


444000 
44000 


Big rainy 
season 
June-September 


Small rainy 
season 
February-May 


VACCINATIONS 


Ethiopia is a multi 
-ethnic state with 
83 languages 

and 200 dialects. 
Amharic is the 
working language 

of the Federal 
Democratic 
Republic of Ethiopia. 


A yellow fever certificate 
is required for some 
African destinations. 
Vaccination against 
cholera is also required 
for any person who has 
visited or transited in a 
cholera-infected area 
within six days of arrival. 
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